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1. GENERAL INFORMATION

1.1. Legal base

This call for proposals is based on Decision N° 163/2001/EC of the European Parliament and of the Council of 19 January 2001 on the implementation of a training programme for professionals in the European audiovisual programme industry (MEDIA Training 2001-2006). 

The programme, which runs from 2001 to 2006, is part of the European Union's audio-visual policy.

Responsibility for implementing and operating the Media Training Programme within the Commission rests with the Directorate-General for Information Society and media, Unit A2 - Media Programme and media literacy (MEDIA). 

The European Union has set aside 59.6 million Euro for the MEDIA Training Programme in the period 2001-2006. The total budget for this Call for proposals is – 8.1 million Euro. 

This call for proposals is aimed at European institutions, associations, organisations and companies, whose training activities help to further the aims of the MEDIA Training Programme as set out in the Decision.

Community co-financing of the total training costs will be provided within a framework of joint funding with public and/or private partners, generally up to a limit of 50%. The Commission’s funding may be raised to 60% for training activities in countries or regions with a low audio-visual production capacity and/or a restricted linguistic geographical area
.

The promotion of equal opportunities between women and men are a basic principle in Community policies which must be taken into account in the implementation of this programme.

1.2. Objectives

The objectives of the MEDIA Training Programme are as follows:

a) To meet the industry’s needs and promote competitiveness by improving the continuous vocational training of professionals in the audio-visual sector, with a view to update their know-how and skills needed to create competitive products on the European and other markets, in particular in the fields of:

· Application of new technologies, and in particular digital technologies, for the production and distribution of audio-visual programmes with a high commercial and artistic added value and for the development of new programmes using new platforms; 

· Economic, financial and commercial management, including the legal, technological and business skills framework and the techniques for the financing, production and distribution of audio-visual programmes; 

· Script-writing techniques including techniques for the development of new audio-visual programme types.

Particular attention shall be paid to the specific needs of countries or regions with a low audio-visual production capacity and/or a restricted linguistic or geographical area, as well as to the development of an independent European production and distribution sector, in particular small and medium-sized enterprises.

The co-operation between various players in the audio-visual industry, such as scriptwriters, script-editors, directors and producers, and in general the multidisciplinary co-operation will be encouraged.

As an exception, certain initial vocational training measures in which the industrial sector is directly involved, such as masters’ degrees, may also be supported if no other Community support is available and in fields for which there are no support measures at a national level.

Particular attention will be paid to the opportunities for distance learning and pedagogic innovation offered by the development of distance learning systems using on-line technologies. 

b)
To encourage co-operation and exchange of know-how and best practice by fostering partnerships between training institutions, the professional sector and companies as well as through training for trainers.

Particular attention will be attached to encouraging the establishment of networks between training initiatives. 
1.3. Types of Activities

Training activities supported by the MEDIA Training Programme are mainly targeted at professionals of the audio-visual industry and designed and carried out by film schools, universities, professional associations and organisations from the audiovisual industry, specialised training institutions or private companies.

Any kind of training format will be accepted. The promoter should however pay attention to the fact that the length of the training format should be appropriate for active professionals.  

2. DEFINITIONS

For the purposes of this call for proposals the following definitions shall apply:

· Beneficiary: Contractual term for a selected applicant.

· Budget Heading(s): the heading(s) of expenditure provided in the Forecast Budget. The headings of expenditure consist of “Personnel costs”, “Operating costs”, “Subcontracting costs” and “Overheads”. 

· Budget Sub-Heading(s): the heading(s) provided under each Budget Heading. 

· Contribution in kind: non-financial contributions to the project coming from certain services or equipment/material brought by the promoter or the partners. 
· Contractor's team: personnel for the administration of the project, usually the employees of the promoter.

· Dedicated Bank Account: the bank account opened by the Beneficiary exclusively for the purpose of this Agreement. 

· Duration of the Project: duration of the activity including preparation and dissemination of results. The duration of the project is maximum 12 months.

· Eligible Costs: the costs directly linked to the execution of the Project receiving support, as detailed below in Article 7.3.1. and incurred during the period defined in the Agreement.

· Final Report: the report, which provides details of the Eligible Costs incurred in the execution of the Project and which shall form the basis for the calculation of the Total Actual Costs of the Project. 

· Format: the training format is the physical size and composition of a training activity (number of days per sessions and number of sessions per year, internships included or not, etc).

· Financial Partner: Any public or private organisation, which is not necessarily a Pedagogical Partner, providing a financial contribution to the Project.

· Forecast Budget: the detailed budget for the Project.

· Grant: the financial support awarded to the Beneficiary on the basis of the Total Actual Costs. 

· Initial Vocational Training: Training, which enables people to gain a vocational qualification. In the framework of this call for proposals the only type of initial training which is eligible for funding is targeted at postgraduates of film schools or comparable institutions of higher education. 

· Interim Report(s): the interim reports have to be submitted according to the criteria defined in the Agreement. They provide details of the progress of the Project and of the Eligible Costs incurred at the time of their submission. 

· Matching Funds: Sources of financing that match the MEDIA contribution. They include, "Own investment", "Revenue from the Project", "Financing from the partners".

· Non-national participant: Participants coming from an eligible country (see section 3.2 below) and who are of a nationality other than that of the training promoter. 

· Note to the Forecast Budget: the note attached to the Forecast Budget detailing the costs incurred under the various Budget Headings and establishing the direct link with the execution of the Project.

· Participant: Any professional of the audio-visual industry (different from trainers and contractor’s team personnel) who is selected to participate in the training activity.

· Pedagogical Partner: any public or private organisation contributing to the content (conception, implementation) of the Project.

· Pre-financing payment(s): the pre-financing payment(s) received by the Beneficiary within 45 calendar days of signature of the Agreement or within 45 days of receipt and express acceptance by the Commission of the Interim Report(s). 

· Project: the Training activity(-ies) receiving financial support and covering the preparation and implementation stages as well as the evaluation and dissemination of results. 

· Promoter: Film School, university, training institution, company or professional association and organisation from the audiovisual industry implementing the training activities.
· Scholarship: The possibility offered to a participant to benefit from a grant in order to attend a training activity co-financed by the MEDIA Training Programme. A scholarship may cover participation fees, expenses for travel and subsistence and/or participation fees.

· The Programme: means the MEDIA Training Programme (2001-2006).

· Training Activity: Is defined by a specific content for a specific group of participants. 

· Training Module: The basic pedagogical unit of a training activity.

· Training Project: Can contain one or more Training Activities. 

3.
ELIGIBILITY CRITERIA

As a first step in the assessment and selection process, the Commission will check the applicants’ compliance with the eligibility criteria. Failure to comply will result in exclusion of the application from the selection process.
Please notice that each proposal which has already been refused twice by the Commission will be considered ineligible if it would be submitted under this call for proposals.

3.1. Formal eligibility criteria

The formal eligibility criteria are:

· Compliance with the deadlines,
· Use of the official application form duly signed, submitted in 1 copy 
· 6 bound copies of following items of the application file:
· Point 3. Project Identification sheet 

· Point 5. Information for the assessment of the operational capacity of the applicant

· Point 7. Summary description of the project

· Point 8. Cooperation with other MEDIA supported activities

· Point 10. Role of the partners in the project

· Point 11. Note to the budget

· The forecast detailed budget

· Financing plan and table of sources of income 

· List of the names of tutors/trainers involved in the project with a brief description of their professional background (Annex IV)

· A detailed course timetable (Annex III)
3.1.1. Situation of exclusion

A- Candidates shall be excluded from participation in a procurement procedure if: 

1. they are bankrupt or being wound up, are having their affairs administered by the courts, have entered into an arrangement with creditors, have suspended business activities, are the subject of proceedings concerning those matters, or are in any analogous situation arising from a similar procedure provided for in national legislation or regulations;

2. they have been convicted of an offence concerning their professional conduct by a judgement which has the force of res judicata;

3. they have been guilty of grave professional misconduct proven by any means which the contracting authority can justify;

4. they have not fulfilled obligations relating to the payment of social security contributions or the payment of taxes in accordance with the legal provisions of the country in which they are established or with those of the country of the contracting authority or those of the country where the agreement is to be performed;

5. they have been the subject of a judgement which has the force of res judicata for fraud, corruption, involvement in a criminal organisation or any other illegal activity detrimental to the Communities financial interests;

6. following another procurement procedure or grant award procedure financed by the Community budget, they have been declared to be in a serious breach of contract for failure to comply with their contractual obligations.

B- Applicants shall be excluded from the participation in this call for proposals if:

1. they are subject to a conflict of interest;

2. they are guilty of misrepresentation in supplying the information required by the Commission as a condition of participation in the relevant call for proposals, or fail to supply this information.
Applicants must provide a declaration of honour, certifying that they are not in one of the situations listed in 3.1.1. A and B above. 

The Commission may request from the applicants to provide other proofs that they are not in a situation of exclusion referred to above.

Administrative and financial penalties of an effective, proportionate and dissuasive nature may be imposed by the Commission on applicants who are excluded under the above grounds, in accordance with the provisions of Articles 93 to 96 of the Financial Regulation (Council Regulation 1605/2002 of 25/6/02) and Articles 133 and 175 of the Implementing Regulation (Commission Regulation 2342/2002 of 23/12/02)

3.2. Eligible Participating Countries

This call for proposals is open to applicants from the 25 Member States of the European Union, the EEA members (Iceland, Liechtenstein, Norway) and from those countries that satisfy the conditions laid down in Article 8 of Decision N° 163/2001/EC (Switzerland).

Applicants from candidate countries, which have signed an agreement of understanding to join the MEDIA Programme, are considered as eligible for the present call for proposals(Bulgaria). 

3.3. Eligible Applicants

This call for proposals is aimed at institutions, associations, organisations and companies registered in one of the participating countries (cf. section 3.2 above) whose training activities contribute to the realisation of the objectives listed under section 1.2 above as set out in the Decision, the full text of which can be found on the following website: http://europa.eu.int/comm/avpolicy/media/index_en.html
Only grant applications submitted in writing by legal persons shall be eligible. It should hence be noted that “natural” persons (i.e. individuals) cannot submit applications.

Applicants must belong to one of the following categories:

· Film and television schools;

· Universities;

· Specialised professional training institutions;

· Private companies from the audiovisual industry;

· Specialised professional organisations / associations from the audiovisual industry.

Broadcasters can be partners, but not applicants.

3.4. Eligible Funding

The joint funding by the financial partners required to match the Community co-financing has to be duly justified by written, dated, signed and stamped commitments (Application Form point 9.2.) Failure to provide these documents will lead to ineligibility of the proposed project.

3.5. Eligible Target Groups

Professionals from the audio-visual industry and from radio, in particular:

· Producers

· Directors

· Writers

· Script editors

· Commissioning editors

· Distributors

· Exhibitors

· Sales agents

· New media content providers

· Professionals from the animation industry

· Professionals from post-production 

· Trainers

Training activities targeted at teams of professionals (such as scriptwriters, script-editors, directors and producers or other multidisciplinary groups of the audiovisual industry) will be encouraged.

Moreover, professionals from the legal, bank or finance sectors working with the audiovisual industry are eligible target groups.

Training activities should be proven to be effectively accessible to professionals from any of the participating countries (see section 3.2 above.). 

Applicants for Community funding should ensure that a majority of the participants in a training activity are of a nationality other than that of the promoter. 

3.6. Eligible Actions 

According to the objectives of the MEDIA Training Programme, training initiatives applying for funding must address one of the following topics:

Training in new technologies 

Applications must be from projects which target the enhancement of skills for those working with advanced creation and dissemination techniques, and must be notably in the fields of: 
New technologies in television and cinema:

· Production (e.g. digital production, 3D animation, HDTV) ;

· Post-production: e.g. visual/special effects;

· Distribution: new channels for distribution of films for TV and cinema, subtitling;

· Marketing: using new media to promote films for television, DVD and cinema (e.g. internet, mobile);

· New markets (DVD, online, mobile, 3D Cinema, IMAX);

· Restoration and conservation technologies.

New (interactive) media

· Writing/conception for new media (interactive narration techniques);

· Preproduction for new media (conception, technology, including interface design and interactivity design);

· Production (technology, team management);

· Management (financing, legal issues, budgeting);

· Distribution (business models, billing systems, localisation /internationalisation);

· New technologies – new markets – new audiences: platform specific: e.g. DVD, internet, PC, ITV (with or without set top boxes), multi platform, cross platform.

Training in economic, financial and commercial management

Applications must be from projects which target the enhancement of skills for those professionals developing, producing and distributing audiovisual works, and must be notably in the fields of:

· Business skills (such as management, accounting, marketing, pitching and presentation);

· Producing;

· Distribution/exhibition;

· Legal and financial aspects of co-production;

· Understanding international markets;

· Networking and accessing international markets.

In the framework of the co-operation between the MEDIA Programme and the European Investment Bank (EIB), in particular as part of the EIB’s initiative “i2i”
, special attention will be given to training activities whose target group includes professionals from the legal, finance and banking sectors, who work with the audiovisual industry. 

Training in script-writing techniques 

Applications must be from projects which target the enhancement of development skills for professionals working with fiction, documentary, animation and multimedia projects for theatrical release, television or new distribution channels, notably in the fields of: 

· Dramatic and visual writing techniques;

· Identifying target audiences;

· International standards of scriptwriting and script presentation;

· Creative collaboration between writers, script editors, producers, directors, DOPs.

Initial vocational training activities

As an exception support may be provided for activities in some fields of initial vocational training where no other Community funding is on offer, and those for which there are no support measures at a national level and in which there is a link with the industry in the form of partnerships and/or work experience.

4. SELECTION CRITERIA

The selection criteria must allow verification of the applicant’s financial and operational capacity to complete the proposed action or work programme.

4.1. Financial capacity 

Applicants must have stable and sufficient sources of funding to maintain their activity throughout the period during which the action is being carried out.

The proposal submitted must include the following: 
· The form concerning the financial capacity contained in the application form, certified and signed by an approved auditor.
· The balance sheet and relevant notes if any for the last financial year;

· A profit & loss account for the last financial year;

· For actions where the costs to be financed (or EU grant) exceed EUR 300.000, the application shall be accompanied by an external audit report produced by an approved auditor. That report shall certify the accounts for the last financial year available and give an assessment on the financial viability of the applicant. The same approved auditor must give an assessment as to whether or not the applicant has stable and sufficient sources of funding to maintain their activity throughout the period during which the action is being carried out and to participate in its funding.  The Commission may waive this obligation for public bodies and public educational institutions. For detailed instructions concerning the presentation of the forecast budget please refer to the budget section of the application form.

4.2. Operational capacity

Applicants must prove their operational capacity to implement the activity by demonstrating:

· The human and technological resources;

· A track record of experience in organising training activities. e.g. this might be demonstrated by the experience of the managing director or head of studies working for the applicant institution, association, organisation or company;

· An extensive international network of contacts from the audiovisual industry.

Applicants’ files have to include:

· The history of the applicant institution, organisation, association or company including; the Statutes of the Company and a copy of the official registration documents.
5. Award Criteria

The award criteria make it possible to assess the quality of the proposals submitted in the light of the objectives and priorities set. The European Commission will decide to award grants within the limit of the budgetary resources available on the basis of the following criteria. 

The criteria will be given the weighting indicated below:

	Quality of the content of the activity
	40 points

	Partnership with the audiovisual industry 
	30 points

	Methodology
	20 points

	International dimension
	20 points

	Expertise of trainers and tutors involved 
	20 points

	Cost effectiveness 
	20 points

	Quality of cofinancing
	20 points

	Recruitment of participants 
	10 points

	Multiplier effect
	10 points

	Innovation or Experience
	10 points

	
	

	TOTAL
	200 points


For proposed projects which contain two or several training activities the Commission reserves the right to refuse those activities, which do not meet the award criteria. 

5.1. Quality of the content of the activity  

Applicants should clearly describe: 

· the objectives of their training project and the manner in which these meet the general objectives of the MEDIA Training Programme as stated in 2.1.; 

· the subjects and skills taught and the logic behind such focus(es);

· the innovative and distinctive nature of the proposed project.

· the target group and why this specific target group was chosen (the level of skills and track record of participants must be described);

· the professional benefits the target group will gain from the training project proposed;

· the long or short term effects in professional practice the proposed training will stimulate in the participants

5.2. Partnership with the audiovisual industry  

Partnerships between training institutions and the audiovisual industry are mandatory. 

Applicants are required to clearly explain the involvement of the audiovisual industry in the proposed training activity. The involvement of the industry can be demonstrated, for example, through: 

· A financial and pedagogical partnership

· An invitation to a festival or a co-production market (sponsoring of a stand or a specific event, etc.)

· the participation of decision makers at pitching sessions, organised at the end of a training activity; 

· the co-financing and broadcasting/screening of short films/pilots produced during a training activity;

The partnership with the audio-visual industry can also find its expression through internships in companies. Please note that internships are considered as a complementary action of a given training activity and must therefore be preceded and/or accompanied by training sessions. The promoter of the training activity is responsible for the supervision of the content of the traineeship and has to ensure that the trainees can benefit from the concrete co-operation with managers and employees in the company. 

5.3. Methodology  

Applicants should clearly explain how the proposed training will be delivered (format and methodology):

· Long-term or short-term training, type and number of modules.

· Training through projects in development, training with a project or training without a project;

· Workshops (residential or not), consulting sessions and/or internships, on-line sessions and/or on-line consulting;

· Lectures, case studies, role plays, group sessions, one-to-one meetings, screenings;

· Training targeted at teams of professionals or individuals;

· The size of the participant group and how the number of participants effects the design proposal;

· The role of the trainers/tutors (how are the trainers/tutors used? Do they participate in any tutorial and follow-up activities?)

Applicants must explain the reasoning behind their choice of format and methodology.

Applicants are required to provide a course timetable and explain the reasoning behind the inclusion and sequencing of events proposed in terms of skills development of the participants. 

5.4. International Dimension  
Proposed training activities will have to offer an international dimension, which will be appreciated on the basis of the following criteria:

· A majority of participants to the training activities should be of a different nationality than the promoter. A majority of non-national participants must be achieved across the whole year in scriptwriting training projects. However, for training projects in management and in new technologies a majority of non-national participants must be present at every workshop. 

· An international team of trainers and tutors;

· In the conception and/or implementation of the activities the promoter will co-operate with partners from other countries. These partners must be identified and their role must be described in the application;

· An international strategy for the promotion.

Applicants must provide clear explanations on the international dimension of the proposed project.

5.5. Expertise of trainers and tutors involved 

A high level of expertise is required from the trainers involved in the training activity. The trainers and tutors involved should be active professionals from the audiovisual industry with significant professional experience and might have recent credits. 
In the fields of new technologies, scriptwriting and script development it is desirable that trainers be involved in research, training or development activities.

Applicants must also provide detailed explanations concerning the recruitment of trainer/tutors.

5.6. Cost effectiveness of the project  

Applicants should pay particular attention to the cost effectiveness of the project. All forwarded costs should be reasonable in the context of the goals and benefits of the project. The Commission reserves the right to reduce any cost, either in the award or subsequent payment procedures, which is not consistent with average market prices for the item or service or which cannot be justified by the benefit generated for the project. 

5.7. Quality of co-financing  

Co-financing from the audiovisual industry (whether from public funds or private companies) is considered as proof that the training project is regarded as relevant by the industry. 

Financing for the project which is received from its partners and which these partners do not themselves recover through re-invoicing an amount to the project, are positively evaluated. 
5.8. Recruitment of participants  
Applicants must provide clear explanations on the recruitment procedures of participants:

· the pre-selection and selection process;

· the assessment of the level of expertise of the participants;

· written and/or oral tests or interviews;

· the assessment of language skills;

Applicants must also explain the reasoning behind their choice of recruitment procedures.

5.9. Multiplier effect  

The dissemination of results of the training activity must be ensured. Applicants must provide clear explanations on how this multiplier effect will be achieved.  
Applicants are moreover required to have a website which is exclusively dedicated to the supported training activity. This website is used as an information tool and for the dissemination of results with a view to allow not only participants, but also a wider range of interested professionals to benefit from the content of the training activity.


5.10. Innovation or Experience  

Please develop one of the two following criteria:

5.10.A New training projects, which have not been supported previously by MEDIA:

Applicants from new training projects are required to demonstrate that their activity is complementary to the existing MEDIA training offer. Innovative methods of training are welcome and particular attention will be given to new experimental training projects. Applicants are required to clearly describe the innovative aspects of their proposal and the reasoning behind their choice of methods. 
5.10.B Training projects that have benefited from MEDIA in the past:

The success of training projects which have been supported by MEDIA in the past will be assessed. Moreover, project which have been supported by MEDIA in the past are required to give detailed explanations on the updating of their projects with regard to new industry needs. Applicants are required to clearly describe how their project has been updated compared with previous editions and the reasoning behind their choice of modifications. 
Promoters of historical MEDIA training projects must ensure after the training the follow-up of the participants and their projects developed and inform the Commission on a yearly basis about the projects which have entered into production. 

6. Further obligations 

6.1. Scholarships  

Promoters are required to provide scholarships to participants. These scholarships should correspond to at least 10% of the total number of participants. These grants/scholarships shall cover at least the participation fees, but it is recommended that they also cover expenses for travel and subsistence. 

In order to initiate the cooperation between professionals from the EU15 and the 10 new member states it is strongly recommended that these scholarships are granted to professionals from the 10 new member states. Each training provider should however consider that the Media desks of the 10 new member states grant scholarships for the participation at MEDIA training projects. It is strongly recommended not to give scholarships to participants who have already received a grant from their national Media desk. 
6.2. Cooperation with other training activities 

Cooperation between different Media supported training activities with a view to allow the exchange of know-how and of best practices is required 

7.
FINANCIAL GUIDELINES

7.1. Basic rules for Community funding XE "5.1. Basic rules for Community funding" 
Community co-financing of the total costs shall be provided within the framework of joint funding with public and/or private partners, generally up to a limit of 50% of the total eligible costs incurred by the applicant. This percentage may be raised to 60% for Training Activities in countries or regions with a low production capacity and/or a restricted linguistic and geographical area.

As a general rule, Community financial support may be awarded for a maximum period of 12 months.

The amount of Community financial support is determined on the basis of the cost and nature of each project submitted in accordance with the award criteria set out in section 5 above and shall take the form of a grant.

The Commission is not bound by the sole act of selecting a project to agreeing to the level of financial support requested. 

The total budget for all training activities in 2006 is 8,1 million Euro. 

7.2. Financial guidelines XE "5.2. Financial guidelines" 
Applicants are required to declare the total provisional costs for the execution of the project (i.e. eligible and non-eligible costs) and the total sources of financing for the whole activity. 

All applications must be supported by a Forecast Budget, stating the eligible costs (and the non eligible costs if any). 

Under no circumstances may the grant give rise to profit for the beneficiary. 

· Payments due from the Commission shall be made into a bank account with the Beneficiary’s principal bankers that shall be opened exclusively for the purposes of the Project funded by this Agreement. All interest generated by the sums transferred by the Commission shall remain the property of the Commission. 
Forecast Budget:

The Form/Template of the Forecast Budget as given in the Application Form has to be respected as such. A ‘Note to the Forecast Budget’ has to be detailed as much as possible per Budget Heading and for all Budget Sub-Headings.

The Forecast Budget shall be:

· Broken down into unit prices and number of units where appropriate and sufficiently detailed to allow identification, monitoring and control of the proposed activity;

· No amount higher than 10.000 Euro shall be considered eligible in the absence of a detailed breakdown and appropriate justification provided in the ‘Note to the Forecast Budget’, which shall be structured on the same ‘heading by heading’ basis as the Forecast Budget;

· Total revenue and total expenditure shall balance each other out; 

· Amounts shall be expressed in EURO;

· For countries outside the Euro zone, the rate of exchange used shall be that published in the Official Journal month during which the Forecast Budget is submitted. This exchange rate is available from the MEDIA Desks and Antennae or from the Commission web site (http://europa.eu.int/comm/budget/infoeuro/files.htm). The exchange rate must be stated on the forecast budget
· The amounts for the various Budget Headings shall be considered indicative. Transfers between Budget Headings may be permitted provided that these transfers do not exceed 10% of the amount originally foreseen and provided that they do not fundamentally affect the scope or content of the work to be carried out. In exceptional circumstances transfers between Budget Headings exceeding 10% may be accepted but only when they have been notified to and have received the prior written approval of the Commission;

· In the event that costs such as Personnel costs or Overheads are distributed over one or more Projects (whether these are supported by the Commission or not) a detailed justification for such distribution must be included in the Note to the Forecast Budget.

7.3 Costs of the project XE "5.3 Cost of the project" 
The expenditure part of the Forecast Budget shall be sufficiently detailed to allow ‘eligible costs’ to be distinguished from any ‘ineligible costs’.

7.3.1 Eligible Costs

Duration of the eligible costs

Only those costs incurred by the beneficiary and/or his financial partners for the execution of the project, which have been incurred after the date of signature of the agreement by the Commission, shall be considered as eligible.

Costs shall be considered eligible if: XE "5.3.1 Eligible Costs" 
· They are directly related to the execution of the Project;

· They are incurred by the Beneficiary and his Financial Partners during the period of eligibility. These costs shall correspond to payments made by the Beneficiary and shall be supported by invoices with a proof of payment. Costs incurred by the Financial Partners shall deemed to be eligible provided that they are directly related to the execution of the Project, that they have been re-invoiced to the Beneficiary and have been posted by the Beneficiary to the appropriate cost account;

· They correspond to actual costs, i.e. payments made by the Beneficiary and must be substantiated by all necessary supporting documents.

The beneficiary shall ascertain from the competent national authorities the provisions, rules and legislation governing the taxation of training activities in their countries. 

VAT cannot in any case be charged to the project unless it is a final charge, i.e. a charge that is not deductible and cannot be recovered by the Promoter. If necessary, beneficiaries will submit to the Commission proof of their VAT status.

7.3.2 Ineligible expenses

 XE "5.3.2 Ineligible expenses" 
The following expenses shall be ineligible

· Unnecessary high or unjustified expenses;

· Costs covered by contributions in kind, 

· Expenditure for participants from countries not participating in the MEDIA Programme;

· Civil servants salaries and expenses;

· Purchase of equipment (depreciation costs for the specific duration of the Training Activity are considered eligible);

· Fixed capital costs;

· Interest paid (except where specifically provided for in 6.3.4. and in ad) 2.6. below)

· Debts owed and doubtful debts;

· Expenditures unrelated to the execution of the Project;

· Exchange losses;

· General provisions (for losses, possible future liabilities, etc.).

7.3.3 Duration of the Eligibility of the costs XE "5.3.3 Duration of the project" 
The duration is stipulated in the Agreement to be entered into with the European Commission. Eligible costs have to be incurred during the period specified in the Agreement and at the earliest the date the Agreement is signed by the Commission. Costs incurred before or after the period indicated in the Agreement shall not be eligible.

7.3.4 Description of Budget Headings XE "5.3.4 Types of costs to be included in the budget" 
The following Budget Headings shall be included:

1) Personnel Costs

2) Operating Costs

3) Sub-contracting costs

4) Overheads

ad 1) 
Personnel Costs
The personnel costs shall be calculated on the basis of the actual daily salary of the employee, multiplied by the number of days worked on the Project. Where applicable, this figure shall include all the usual contributions paid by the employer, such as social security contributions, but shall exclude any bonuses, incentive payments or profit-sharing schemes.  

The Personnel costs shall be substantiated by detailed timesheets of the work done.

The daily salary shall be based on the average salary charged at national level for qualified personnel executing comparable tasks. 

Personnel costs should not exceed 25% of the total eligible costs.

The maximum number of days per year per person is 220.

Senior employees and directors shall be identified by name in the Forecast Budget. Their salaries may not be distributed over several Budget Headings. 

ad 2)
Operating costs

This Budget Heading consists of the following Budget Sub-headings:

2.1
Travel and subsistence costs

2.2
Expenses for workshops/seminars 

2.3
Expenses for distance learning tools

2.4
Advertising and promotion

2.5
Dissemination of results

2.6 Cost of bank guarantee and financing

ad 2.1) Travel and subsistence costs

The costs specified under this Budget Sub-Heading shall relate to journeys directly linked to the Project and corresponding to specific and clearly identifiable activities. Only travel and subsistence costs for the promoter’s employees can be included under the budget sub-heading “Travel and subsistence costs for contractor team”.
For air travel, the eligible amount shall be limited to the cost of economy class, unless duly justified and authorised by the Commission. For car travel, the eligible amount shall be limited to the amount corresponding to the price of a 1st class train ticket.

The destination of the travel costs should be mentioned in the forecast budget. In case of unforeseen trips the promoter is obliged to ask for the Commission’s prior approval.
For accommodation and subsistence costs (location to be mentioned in the forecast budget) the following maximum amounts per person and per day (per diem) shall be considered eligible:

	Country
	Maximum in €
	Country
	Maximum in €

	AT Austria
	203
	LV Latvia
	250

	BE Belgium
	201
	LI Liechtenstein
	175

	BG Bulgaria
	275
	LT Lithuania
	250

	CY Cyprus
	160
	LU Luxembourg
	188

	CZ Czech Republic
	230
	MT Malta
	175

	DA Denmark
	239
	NL The Netherlands
	210

	EE Estonia
	190
	NO Norway
	220

	FI Finland
	233
	PL Poland
	270

	FR France
	169
	PT Portugal
	193

	DE Germany
	171
	RO Romania
	230

	GR Greece
	165
	SK Slovakia
	175

	HU Hungary
	215
	SI Slovenia
	170

	IS Iceland
	245
	ES Spain
	195

	IE Ireland
	220
	SW Sweden
	234

	IT Italy
	174
	CH Switzerland
	220

	
	
	UK United Kingdom
	235


The amounts specified in this table include all costs associated with the stay in the country concerned. If there is no overnight stay, the amounts are reduced by 50%.

Within these limits, the reimbursement of accommodation and subsistence expenses may be made on an actual or fixed cost basis. However, if the internal regulation of the institution of the person making the journey imposes a lower limit than the amounts detailed in the above table, the former must be used as a basis of calculation. 


These conditions apply also for travel and subsistence costs for participants and trainers (cf.2.2 below).

The destinations of the trips should be mentioned under costs for subsistence in the budget, as well as the number of days and the names of the travellers.

ad 2.2) 
Expenses for workshops/seminars

The costs specified under this Budget Sub-Heading shall relate to rental of conference rooms and of audiovisual, computing and technical equipment, trainers fees, trainers and participants travel costs, didactic material costs. 
2.2.1 The costs for conference rooms of the promoter’s own venue are considered as "in kinds" and are therefore ineligible.

Cost for conference rooms shall be broken down into cost per day and number of days. In the event that more than one venue is used, each venue must be specified separately.

2.2.2 The costs for the promoter’s own equipment are considered as "in kinds" and are therefore ineligible.

As regards expenses for audiovisual, computing and technical equipment, only the cost of rental, leasing and depreciation of such equipment for the specific duration of the Training Activity shall be deemed to be Eligible Costs. 

Exceptionally, the rental of production and post-production equipment for the production of an audiovisual work (pilot, short film, shooting of specific sequences from a script, etc.) within the Project’s framework can be covered with in-kind contributions. These expenses have to be separately charged in the forecast budget under “B- Costs in Kind”, These costs are considered to be not eligible, but they are taken into account for the calculation of the MEDIA contribution.

2.2.3. Travel for trainers and participants: the most economical price available shall be used. For maximum cost per trip, please cf. to 2.1 above.

2.2.4. Subsistence for participants and trainers; maximum eligible amounts are provided in section 2.1 above. In the event that costs differ per venue, or by category (participant, trainer etc.) then these should be specified separately.

2.2.5. Local transport: the type and cost of transport shall be specified. Please note that taxi costs have to be covered by the per diems and cannot be included in this budget sub-heading.
2.2.6 Third party assistance: trainers’ fees: These expenses shall relate to fees charged by trainers/tutors participating in the preparation (i.e. development costs for preparing and updating the didactic material used during the workshops/seminars) and execution of the Training Activity.  Trainers shall be identified nominally. Trainers’ costs shall be calculated on the basis of the average fee charged for qualified trainers executing comparable tasks, multiplied by the number of days worked on the Project. 
The costs specified under this Budget Sub-Heading relate exclusively to third party assistance.

Trainers’ costs shall be justified in the Note to the Forecast Budget.

2.2.7. Costs for didactic materials may comprise all expenditure other than the development costs for preparing and updating the didactic material and may be linked to the reproduction of printed, audiovisual and/or electronic forms of teaching material. These costs shall be duly substantiated and the direct link with the execution of the Project must be clearly established in the Note to the Forecast Budget. Up-dates of existing didactic material are allowed and must be mentioned as such.

2.2.8. Scholarships awarded to certain Participants and covering their participation fees, travel and subsistence costs shall be accounted for separately under this Budget Sub-Heading 2.2.8.  
Where different workshops/seminars are included, costs shall be broken down by workshop/seminar. 
ad 2.3)

 Costs for distance learning tools

Costs specified under this Budget Sub-Heading shall exclusively relate to distance learning activities directly related to the execution of the Project and shall cover connection time, consultation of or links to databases and acquisition of software, provided these costs are directly relevant to the project. Certain hardware costs, provided they concern rental, leasing and depreciation of equipment, may be admissible.

Costs for computers and internet use etc, which do not concern distance learning tools, must be detailed in the relevant part of the Forecast Budget. The link between the costs specified in 2.3 and the project content must be clearly established in the ‘Note to the Forecast Budget’.

ad 2.4) 
Advertising and promotion
Costs specified under this Budget Sub-Heading shall exclusively relate to advertising and promotion of the Project through the appropriate media. Advertising costs may comprise all expenditure linked to design, lay-out and publication as well as to the buying of advertising space. 

2.4.1. Advertising costs should be differentiated according to the type of medium used e.g. professional press, posters etc. They should further specify separately the costs of concept, design and layout and the actual cost of the advertising space required.

2.4.2. Web pages costs should be detailed and duly justified in the ‘Note to the Forecast Budget’. 

Applicant’s attention is drawn to the fact that a promotional network of Media Desks has been provided for the Media Programme. The Commission reserves the right to refuse unnecessarily high expenses arising from the failure by the applicant to make the best use of this network.

ad 2.5)

Dissemination of results

The costs specified under this Budget Sub-Heading exclusively relate to the publication of the results of the Training Activity and exclude the didactic material, that should be specified under 2.2.7 above. Printed, on-line or off-line platforms for the publication should be specified separately and the costs broken down into production, translation and re-production costs. Add any necessary clarifications in the Note to the Forecast Budget.

The Media Desk network stipulation set out in 2.4. above is also applicable to this heading.

ad 2.6) 
Cost of bank guarantee & financing
The costs (fees and interest charges) of a Bank Loan contracted by the beneficiary to fund the project until receipt of the payments by the Commission will be eligible provided that:

· the costs are in line with normal bank rates applied;

· the costs are actual costs incurred by the beneficiary (any such costs for partner or sub-contractors shall not be eligible);

· the costs are related to the outstanding pre-financing or balance payment of the Commission;

· the period of the Loan is limited to the period of eligibility of the project.

The Commission reserves the right to require a bank guarantee. Only in such case, this cost shall be deemed eligible.  

ad 3) 

Sub-contracting costs EÍ "ad 3) 
Sub-contracting costs" 
The costs specified under this Budget Sub-Heading relate to the amounts paid to third parties carrying out a specific one-off task in connection with the Project. 

For any award of sub-contracts the beneficiaries of grants shall award the contract to the tender offering best value for money, in compliance with the principles of transparency and equal treatment for potential contractors, care being taken to avoid any conflict of interests. 

The following costs may be included in this Budget Sub-Heading: translation, interpretation, printing costs and certain accounting services. 
Sub-contracting costs are admissible only if the Beneficiary does not have the skills required. Subcontracting costs must be substantiated by receipted invoices.

3.1. Translation costs should detail and specify the unit costs such as the number of languages and the material to be translated (any additional explanation required may be added to the Note that accompanies the Forecast Budget).

3.2. Interpretation costs should specify the number of languages and the daily rate per interpreter. Separate events should be detailed separately (any additional explanation required may be added to the Note which accompanies the Forecast Budget).

3.3. Printing costs should be broken down into production and re-production costs per item.

Where the project proposed has resort to a significant element of external services then the applicant should provide for the establishment of a tendering process to select the relevant service provider.

In the event that the project is retained then the beneficiary shall award the contract to the tender offering best value for money, in compliance with the principles of transparency and equal treatment for potential contractors, care being taken to avoid any conflict of interests.

Beneficiaries should ensure that such service providers are subject to the same terms and conditions as set out in this Budgetary and Financial Guide.
ad 4)
Overheads

The costs specified under this Budget Heading relate indirectly to the execution of the Project. Overheads may not exceed 7% of the total eligible costs of budget-headings 1 + 2 + 3. They are presented as a lump-sum. 

7.4 Sources of income XE "5.4 Sources of income" 
All financial contributions must be substantiated by clear statements, specifying the amounts and the fact that they will be provided in cash. Evidence of this, including invoices and bank records will be required before the final payment of the contribution of the Commission.

The attention of the Applicants is drawn to the fact that contributions in kind are not eligible as income under the current guidelines. However, contributions in kind, which cover the rental costs of production and post-production equipment used for the production of an audio-visual work (a pilot, short film, shooting of specific sequences from a script, etc.) can be accounted for the calculation of the MEDIA contribution, provided that they do not exceed 15% of the total amount of eligible costs.

The valuation of such contributions must not exceed either the costs actually borne and duly supported by accounting documents or the costs generally accepted on the audio-visual market.

All costs covered by contributions in kind are excluded from the total of eligible costs and they have to be mentioned separately in the forecast budget.

The income side of the Forecast Budget should show:

· The direct monetary contribution from the applicant’s own resources, which has to be justified. It is recommended that finance for the project should not principally come from own resources but the co-financing by third party fund providers should be substantial. 

· Any income generated by the project (e.g. fees charged to participants, revenue from sales of publications etc.).

· The financial contribution from other fund providers (public and/or private).

· The contribution applied for to the MEDIA Training Programme.

8. PRESENTATION AND SUBMISSION OF PROPOSALS

8.1. Procedure for Submitting a Proposal XE "6.1. Procedure for Submitting a Proposal" 
The procedure for submitting an application for support under the MEDIA Training Programme is the following:

· Applicants are required to present one signed original application form with annexes and  6 bound copies of following items of the application file:
· Part 3. Project Identification sheet

· Part 6. Information for the assessment of the operational capacity of the applicant

· Part 7. Summary description of the project

· Part 8. Cooperation with other MEDIA supported activities

· Part 10. Role of the partners in the project

· Part 11. Note to the budget

· The forecast detailed budget

· Financing plan and table of sources of income 

· List of the names of tutors/trainers involved in the project with a brief description of their professional background (Annex IV)

· A detailed course timetable (Annex III)
All pages of the application form (at least the original) have to be initialled and the declarations must be signed by the authorised signatory of the submitting organisation. Respect of the application form as given is mandatory and the original and the 6 copies of application have to contain a disk or cd-rom with the forecast budget and sources of income. Applicants are further required to send an electronic version of the forecast budget and the sources of income to following email addresses: judith.johannes@cec.eu.int, maria-anna.butera@cec.eu.int
Applicants are requested to submit a separate budget for each training activity. 

The implementation of the project (starting with the preparation and ending including the dissemination of results- cf. definition of ‘project’ in Section 2 Definitions) will have to take place during a maximum period of approximately 12 months.

Only costs incurred during the project period will be considered as eligible. Please note that that the end of a project does not necessarily coincide with the end of a calendar year. The duration of the agreement will be longer than the duration of the project; following the end of the project, the beneficiary will have to submit the final activity report and a final statement of accounts within 3 months of the end of the project.

The final statements of accounts have to be certified by an approved auditor.

Proposals clearly marked with the following words: “MEDIA - TRAINING 11/05” must be sent by registered mail by deadline 01/03/2006 at the latest, as shown on the postmark, to the following address:

EUROPEAN COMMISSION

Executive Agency – Education, audiovisual and culture
Mr Costas Daskalakis 
Head of Unit

1, rue de Genève

B - 1049 Brussels - BELGIUM

In the case of applications delivered by hand or by private courier, they should be delivered before 3 p.m. at the latest on 01/03/2006 at rue de Genève 1, 1049 Brussels. 
Applicants are required to confirm the dispatch of an application before the deadline to the following Fax number: +32 2 299 92 14.

8.2. Project Selection

Without prejudice to conditions laid down in Article 5.2 of Decision N° 163/2001/EC the whole selection process is in the competence of the Commission.

In the performance of its task the Commission shall be assisted by a Committee composed of representatives from each Member State and chaired by the representative of the Commission (MEDIA Committee). The representative of the Commission shall submit, for the Committee’s opinion, the examination of all community allocations of more than 200.000 Euro per year/per beneficiary.

Every year an appropriate proportion of the funding annually available is reserved to new activities.

Applicants will be informed whether or not the Commission has decided to grant them financial aid. The Commission’s decision will be final.

Applicants may expect to receive a response from the Commission once all administrative procedures are finalised, which is expected to be by Nov/Dec 2006.

9.
AGREEMENTS AND PAYMENTS

9.1. Agreements

Applicants who have been successful in the selection process will receive an agreement from the Commission. The agreement will indicate the level of the grant awarded and will set out the financial rules to be applied. Payments are usually made in instalments.

There will only be annual agreements. 
Only projects with matching funds committed for the whole duration of the agreement will be considered.
Agreements are expected to be issued and signed by both parties by Nov/Dec 2006. Considering that costs are to be eligible from the date of signature of the agreement, we suggest considering January 2007 as date of start of the project.

The Commission will publish the name and address of the beneficiary, the subject of the grant and the amount and the rate of financing.  This will be done, in agreement with the beneficiary, and unless publication of the information may threaten the safety of the beneficiary or harm their business interests.

9.2. Payments and reports

Payment arrangements will be laid down in the agreement. However, for the information of applicants, it can be indicated that grant transfers will in principle be made as follows:

· 60% on signature of the agreement, the remainder after receipt and acceptance by the Commission of the final report.
All statements of accounts of Final Reports must be audited by an approved auditor. 

Further information can be obtained at the MEDIA desks and antennae at the following addresses:

MEDIA DESK & ANTENNAE 

BELGIË/BELGIQUE/BELGIEN (BE)

Vlaamse Gemeenschap:

MEDIA Desk België

Vlaamse Gemeenschap

Bijlokekaai 7 F

B-9000 Gent

Tel.

(32-9) 235 22 65 

Fax 

(32-9) 235 22 66 

E-mail:


Info@mediadesk-vlaanderen.be
Internet:


http://www.mediadesk-vlaanderen.be
Nathalie Goethals


Communauté française:

MEDIA Desk Belgique

Communauté française de Belgique

44, bd Léopold II

B-1080 Bruxelles

Tel.

(32-2) 413 22 45

Fax 

(32-2) 413 20 68

E-mail: mediadesk.belgique@cfwb.be
Internet:

http://www.cfwb.be/mediadesk
Thierry Leclercq

BALGARIJA (BG)

MEDIA Desk Bulgaria 

2 - A  Kniaz Dondukov  Blvd.

1000   SOFIA

B u l g a r i a 

Tel.:  + 359 2 988 32 24  or  987 03 25

Fax:  + 359 2 987 53 69

E-mail :  info@mediadesk.bg
Internet: http://www.mediadesk.bg
Kamen Balkanski
KYPROS / KIBRIS (CY)
MEDIA Desk Cyprus
Othellou 9

CY-1016 Nicosia

Cyprus 
Tel: +357 22 305 367 

Fax: +357 22 305 368
E-mail: mediadesk@pio.moi.gov.cy
Ioanna Americanou
CESKA REPUBLIKA (CZ)
MEDIA Desk CZ

Ceska filmova komora o.p.s.

Narodni 28

110 00  Prague 1

The Czech Republic

Tel. : +420 221 105 209 or

+420 221 105 210

Fax. : +420 221 105 303 Info@mediadesk.cz
www.mediadesk.cz
Daniela Kucmasova

DANMARK (DK)
MEDIA Desk Danmark
Vognmagergade, 10
DK-1120 København

Tel.

(45-33) 74 34 42

Fax 

(45-33) 74 34 65

E-mail: media@centrum.dk
Internet:

http://www.mediadesk.dk
Søren Stevns

DEUTSCHLAND (D)
MEDIA desk Deutschland

14-16 Friedensallee

D-22765 Hamburg

Tel. (49-40) 390 65 85

Fax (49-40) 390 86 32

E-mail: info@mediadesk.de
Internet: http://www.mediadesk.de
Cornelia Hammelmann

MEDIA Antenne München

Herzog Wilhelm Str. 16

D-80331 München

Tel.

(49-89) 54 46 03 30

Fax

(49-89) 54 46 03 40

E-mail: info@mediaantennemuenchen.de 
Internet: http://www.mediadesk.de
Ingeborg Degener

MEDIA Antenne Düsseldorf

14, Kaistrasse

D-40221 Düsseldorf

Tel.

(49-211) 930 50 14

Fax 

(49-211) 93 05 05

E-mail:
media@filmstiftung.de
Internet:
http://www.mediadesk.de
Heike Meyer Döring

MEDIA Antenne Berlin-Brandenburg

August-Bebel-Strasse, 26-53

D-14482 Potsdam

Tel.

(49-331) 743 87 50

Fax 

(49-331) 743 87 59

E-mail: mediaantenne@medienboard.de
Internet:
http://www.mediadesk.de
Susanne Schmitt
ESPAÑA (E)

MEDIA Desk España

Ciudad de la Imágen

C/ Luis Buñuel, 2-2°A

E-28223 Pozuelo de Alarcon

Madrid

Tel.: (34-91) 512 01 78

Fax: (34-91) 512 02 29

E-mail:

info@mediadeskspain.com
Internet:

http://www.mediadeskspain.com
Jesús Hernández Moyano

MEDIA Antenne Barcelona

Mestre Nicolau 23

E-08021 Barcelona

Tel. (34-9) 3 552 49 40

Fax (34-9) 3 552 49 53
E-mail:

media_antena.cultura@gencat.net
Internet:


http://www.media-cat.com
Alex Navarro

MEDIA Antenne San Sebastián

Ramon Maria Lili 7, 1°B

E-20002 San Sebastián

Tel.

(34-94) 332 68 37

Fax

(34-94) 327 54 15

E-mail:
info@mediaeusk.org
Internet:http://www.mediaeusk.org    
Verónica Sánchez

MEDIA Antenne Sevilla

Casa Museo Murillo

Santa Teresa, 8

E-41004 Sevilla

Tel.

(34-95) 503 72 58

Fax

(34-95) 503 72 65

E-mail:


media.epgpc@juntadeandalucia.es

Internet: http://www.antenamediaandalucia.com
Catalina González 

EESTI (EE)

MEDIA Desk Estonia

Estonian Film Foundation

Department of International Relations

Vana – Viru  3

101 11  TALLINN

E s t o n i a

Tel.:  +372 6 27 60 65

Fax:  +372 6 27 60 61

E-mail: marge.liiske@efsa.ee
Internet: http://www.mediadesk.efsa.ee
Marge Liiske

HELLAS/GREECE (EL)
MEDIA Desk Hellas
44, Vassileos Konstantinou Street
GR-11635 Athinai
Tel.:  (30-210) 725 40 56
Fax: (30-210) 725 40 58
E-mail:
media-he@otenet.gr
Internet:
http://www.mediadesk.gr
Christina Panagopoulou


FRANCE (F)
MEDIA Desk France
24, rue Hamelin
F-75116 Paris
Tel.

(33-1) 47 27 12 77

Fax 

(33-1) 47 27 04 15

E-mail:
mediadesk@wanadoo.fr
Internet:

http://www.mediadesk.com.fr
Françoise Maupin

MEDIA Antenne Strasbourg

1, parc de l'Etoile

F-67076 Strasbourg

Tel.

(33-3) 88 60 95 89

Fax

(33-3) 88 60 98 57

E-mail:


media@cus-strasbourg.net
Internet:


http://www.strasbourg-film.com
Olivier Trusson

IRELAND (IRL)

MEDIA Desk Ireland

6, Eustace Street

Dublin 2

Ireland

Tel.

(353-1) 679 18 56

Fax

(353-1) 670 96 08

E-mail:
info@mediadesk.ie
Internet:

www.iftn.ie/mediadesk/index.htm
Siobhan O’Donoghue

MEDIA Antenna Galway

Cluain Mhuire Monivea Road

Galway

Ireland

Tel.

(353-91) 77 07 28

Fax

(353-91) 77 07 46

E-mail:
mediaant@iol.ie
Internet:

http://www.media-antenna.com
Eibhlín Ní Mhunghaile
ISLAND/ICELAND (ISL)

MEDIA Desk Island

14, Tungata

IS-101 Reykjavík

Tel.

(354) 562 63 66

Fax 

(354) 562 71 71

E-mail:
mediadesk@centrum.is
E-mail: 
mediadesk@iff.is
Internet:

http://www.centrum.is/mediadesk 

Sigridur Vigfusdottir

ITALIA (I)
MEDIA Desk Italia
c/o ANICA
Viale Regina Margherita, 286 
I-00198 Roma
Tel.

(39-06) 440 46 33
Fax 

(39-06) 440 28 65
E-mail:
produzione@mediadesk.it
formazione@mediadesk.it
distribuzione@mediadesk.it
mercati@mediadesk.it
Internet:
http://www.mediadesk.it
Giuseppe Massaro

MEDIA Antenna Torino

Piazza San Carlo 161 

I-10123 Torino

Tel.

(39-01) 153 98 53

Fax 

(39-01) 153 14 90

E-mail:media@antennamedia.to.it
Internet:

http://www.antennamedia.to.it
Alessandro Signetto / Silvia Sandrone

LATVIJA (LV)

MEDIA Desk Latvia

c/o National Film Centre 

Pietavas 10/12

1050  RIGA

L a t v i a

Tel.:  +371 73 588 57
Fax:  +371 73 588 77
lelda.ozola@nfc.gov.lv 
www.mediadesk.lv
Lelda Ozola

LIETUVA (LT)
Europos “MEDIA” programu biuras
J. Basanaviciaus 5
LT-2600 Vilnius
Lithuania
Tel./fax: +370 5 2127187
info@mediadesk.lt
www.mediadesk.lt
Ieva Skarzinskaite
LUXEMBOURG (L)

MEDIA Desk Luxembourg

Maison de Cassal

5, rue Large

L-1917 Luxembourg

Tel.

(352) 478 21 70

Fax 

(352) 46 74 95

E-mail: mail@mediadesk.etat.lu
Internet:
http://www.mediadesk.lu
Karin Schockweiler

MAGYARORSZÁG (HU)
MEDIA Desk Hungary 
Varosligeti fasor 38
H-1068 Budapest
Tel +361 413 12 69
Fax +361 413 17 10
e-mail: info@mediadesk.hu
Internet: www.mediadesk.hu
Enikõ Kiss
MALTA (MT)
No MEDIA desk has been established yet
but you can contact:

Acting head of Media desk
Maria Carbonaro 

EU affairs, Policy Development
Ministry for Tourism and Culture

Auberge d’Italie
Merchants Street

Valletta CMR 02
Tel.: +356 22 98 13 11
Fax: +356 22 98 13 09
E-mail: info@media.org.mt
Internet: www.media.org.mt
NEDERLAND (NL)

MEDIA Desk Nederland 

Jan Luykenstraat 2

NL-1071 CM Amsterdam

Nederland

Tel.

(31-20) 305 30 40 

Fax 

(31-20) 675 28 78

E-mail:
info@mediadesk.nl
Internet:
http://www.mediadesk.nl 

Dominique van Ratingen

NORGE (N0)

MEDIA Desk Norge

Norsk Filmfond

PO Box 752 Sentrum

N-0106 Oslo

Tel.

(47-22) 47 80 40

Fax 

(47-22) 47 80 41

E-mail:
mail@mediadesk.no
Internet: http://www.mediadesk.no
Sidsel Hellebø-Hansson


POLSKA (PL)

Media Desk Poland
c/o KIPA

Ul. Jaracza 2
PL-00-378 Warszawa

Tel. (48-22) 622 24 44

PORTUGAL (P)
MEDIA Desk Portugal

Rua São Pedro Alcântara  45.s/l
P-1269-138 Lisboa

Tel.

(351-21) 347 86 44

Fax

(351-21) 347 86 43

E-mail:
mediadesk@icam.pt
Internet: http://www.mediadesk.icam.pt
Amélia Tavares

SLOVENIA (SI)
MEDIA desk Slovenia
c/o Slovenian Film Fund
Miklosiceva 38
SI-1000 Ljublijana
Tel. +386 1 23 43 216
Fax +386 1 23 43 219
e-mail: mediadesk.slo@film-sklad.si
internet: www.mediadesk.si
Tanika Sajatovic 


SLOVENSKO (SK)

MEDIA Desk Slovakia

Grösslingova 32

SK-811 09 Bratislava

Slovak Republic

Tel.  +421 2 526 36 935
Fax  +421 2 526 36 936

Info@mediadesk.sk 
Internet: http://www.mediadesk.sk 

Vladimir Stric

SUOMI/FINLAND (FIN)

MEDIA Desk Finland

Finnish Film Foundation

K 13, Kanavakatu, 12

FIN-00160 Helsinki

Tel.

(358-9) 62 20 30 13

Fax 

(358-9) 62 20 30 70

E-mail:
kerstin.degerman@ses.fi
Internet:

http://www.ses.fi/mediadesk
Kerstin Degerman

SVERIGE (S)

MEDIA Desk Sverige

Svenska Filminstitutet

5, Borgvagen

S-10252 Stockholm

Tel.

(46-8) 665 12 05

Fax 

(46-8) 666 37 55

E-mail:
mediadesk@sfi.se
Internet: www.mediadesk.se
Ulrika Nisell

UNITED KINGDOM (UK)

MEDIA Desk UK

c/o UK Film Council

10 Little Portland Street

UK-London W1W 7JG

Tel.
(44-20) 7861 7511

Fax: 
(44-20) 7861 7950
E-mail: england@mediadesk.co.uk
Internet:

http://www.mediadesk.co.uk
Agnieszka Moody

MEDIA desk UK
Media Service Northern Ireland

c/o Northern Ireland Film & TV 

Commission

Third floor, Alfred House

21, Alfred Street

Belfast BT2 8ED 

United Kingdom

Tel. 

+44-28 9023 2444 

Fax 

+44-28 9023 9918

E-mail:
media@niftc.co.uk
Internet:
www.mediadesk.co.uk
Cian Smyth

MEDIA Antenna Glasgow

249, West George Street

Glasgow G2 4QE 

United Kingdom

Tel.

(44-141) 302 17 76

Fax 

(44-141) 302 17 78

E-mail:


media.scotland@scottishscreen.com
Internet:
http://www.mediadesk.co.uk
Emma Valentine

MEDIA Antenna Cardiff

C/o SGRÎN

The Bank

Mount Stuart Square, 10

Cardiff CF10 5EE

United Kingdom

Tel.

(44-2920) 33 33 04

Fax

(44-2920) 33 33 20

E-mail:
antenna@sgrin.co.uk
Internet:
http://www.mediadesk.co.uk 

Gwion Owain

ÖSTERREICH (A)

MEDIA Desk Austria

Österreichisches Filminstitut

Stiftgasse 6

A-1070 Wien

Tel.

(43-1) 526 97 30-406

Fax 

(43-1) 526 97 30-460

E-mail:
media@filminstitut.at
Internet:
www.mediadesk.at
Gerlinde Seitner

SWITZERLAND (CH)

Not yet a MEDIA DESK

but you can contact:

Euroinfo SCHWEIZ/SWITZERLAND

Neugasse 6

8005 Zürich

Tel. +41 43 960 39 29

E-mail: rachel.schmid@euroinfo.ch
Internet: www.euroinfo.ch
Updated: 10.11.2005
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� Austria, Belgium, Bulgaria, Cyprus, Czech Republic, Denmark, Estonia, Finland, Greece, Hungary, Iceland, Ireland, Latvia, Liechtenstein, Lithuania, Luxemburg, Malta, Netherlands, Norway, Poland, Portugal, Slovakia, Slovenia, Sweden, Switzerland.


�C.f. further information at the EIB’s website: http://www.bei.org/pub/press/2001/spoo6.htm





26
24
Call for Proposals 11/05

Guidelines


[image: image2.png]