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1. TRAINING THROUGH PROJECTS IN DEVELOPMENT    
1.1 >FICTION
	Promoter
	ACE - Ateliers du Cinéma Européen

	Name of the Activity
	ACE (Ateliers du Cinéma Européen)

	Contact person

Address

Phone

Fax 

e-mail 

web page
	Sophie BOURDON, Head of Studies

Laura GRAGG, Head of  Training

8 rue Mayran,  75009 Paris - France

+33 1 53 25 00 01

+33 1 53 32 76 94

laura@ace-producers.com
info@ace-producers.com
www.ace-producers.com


	Target group
	Independant European producers feature film producers

	Duration of the activity
	12-month monitoring of a project in active development followed by the possibility of remaining member of the ACE Network after the initial training period

	Date(s )

Venue(s)
	· recruitment of producers from May to July 

· selection procedure from July to October in London and Paris

· 4-day pre-workshops in November near Paris

· 6-day residential workshop in December in France

· Annual ACE Producers' Reunion (3,5 days) in March is held in a different European country every year. In March 2005, it will take place in Spain (Barcelona)

· Other seminars and meetings planned all along the year either in different places (in 2005 most probably Paris, Barcelona and London)

	Participation fee
	5 000 € for the initial year of training and intensive follow up of projects 

after the initial year of training, optional annual membership of the ACE producers' Network = 600 €

	Number of participants
	12 to 15  independent European producers selected every year to participate in the ACE training programme (initial year of training)

After the initial year, the producers can choose to remain in the ACE producers Network.  To date, the ACE Network of producers includes over 100 producers.

	Participation requirements
	To apply to ACE, a producer must :

· own or be partner of a company based in the European Union or in a country member of the Media Plus Programme of the EU

· have produced at least one feature film as main producer

· have an internationally-targeted project in active development

	Deadline for application
	1st July (application period starting early May each year)

	Programme description
	ACE assists the selected producers to further develop their feature films (for theatrical release only) and to develop a network of European producers, thus facilitating and enhancing exchange of experience and co-production possibilities. The workshops include case-study presentations, a series of analysis of the international market and sources of finance for films. The producers’ projects are monitored by the experts on the ACE staff and ACE’s network of industry professionals. The monitoring mainly covers key issues such as script editing, financing, distribution and marketing.


	Promoter
	Les Entrepreneurs de l'Audiovisuel (EAVE)

	Name of the Activity
	EAVE Workshops

	Contact person

Address

Phone

Fax

e-mail

web page


	Catherine Buresi

14, Rue de la Presse, B - 1000 Brussels, Belgium

+32 2 219 0920

+32 2 223 0034

cburesi@eave.org
www.eave.org

	Target group
	Experienced professionals in the film and tv industry working as independent producers working in fiction, documentary or new media, accompanied by their author/scriptwriter for workshop 1and 2, executive producers in a film or tv company, professionals working in development, marketing, legal affairs, banking and financial services,sales, distribution or broadcasting companies or related areas.

	Duration of the activity
	One activity of three 7-days workshops

	Dates 

Venues
	March 18-25, June and November 2005

Mondorf les Bains (LU), Bergen (NO) and Göteborg (SU)

	Participation fee
	2 500 € with project

1 500 € without project

	Number of participants
	50

	Participation requirements
	

	Deadline for application
	15/09 2004

	Programme description
	The Activity consists of: 1- Pre-workshop phase: Immediately after admission to the activity the participants receive a series of "assignments and deadlines" documents to help them elaborate their initial package. The first package is uploaded in the Creanet datebase which ensures the first circulation of the packages by giving authorised access to the experts and participants. The developed work is updated in the Creanet database after each Pre-workshop. 2- Wshop 1 treats Development and project/script analysis, 3- Pre-wshop 2 is the interworkshop phase with individual tutoring, on-line training and distance monitoring. The participants receive the second series of assignments on how to progress in the elaboration of their package. 4- Workshop 2 focuses on Packaging and Financing an continuation of the work on the script. 5- For Pre-wshop 3 the participants receive the last assignments to compose a mini-kit forming the Redbook and their marketing package to be adressed to decision makers. 6- Workshop 3 is dedicated to Finance and the introduction to the Market. It ends with face to face encounters with some 30 decision makers. 

After the end of the Activity EAVE keeps in touch with the participants through a follow-up process, enhancing networking and co-production. The follow-up platform that will function from 2005 on consists of an electronic newsletter on all graduates' projects, developed and produced. 


	Promoter
	Equinoxe Germany E.V.

	Name of the Activity
	eQuinoxe Screenwriters' Workshop Autumn 2005

	Contact person

Address

Phone

Fax

e-mail

web page


	Maike Cöelle

Oranienburger Str. 45, 10117 Berlin, Germany

+49 30 2804 2124

+49 30 2639 17302 455

equinoxeGermany@snafu.de
www.equinoxegermany.de


	Target group
	Cinema Screenwriters and their producers

	Duration of the activity
	One 7-day workshop

	Dates 

Venues
	October 2005

Austria

	Participation fee
	0

	Number of participants
	10

	Participation requirements
	Participants have written at least one feature film script already.

	Deadline for application
	Early May for the Autumn Workshop

	Programme description
	Pre-workshop: Script consultation for selected projects deemed worthy yet rewrite required and suggested resubmission. 

Workshop: The pedagogy of éQuinoxe is exclusively based on the one-to-one sessions. During 7 days 10 writers will experience intense discussion and exchange with renowned international filmmakers for the development of their feature film project.

At the end of the workshop the producers of the selected projects join the writers to discuss the outcome of the workshop.

Post Workshop: final re-writing after the workshop: 

A complete or partial re-write of the script with consideration of the new insights developed during the workshop is submitted and further reviewed by 1-2 of the workshop’s advisors.


	Promoter
	eQuinoxe tbc

	Name of the Activity
	eQuinoxe tbc Ateliers d'Ecriture

	Contact person

Address

Phone

Fax

e-mail

web page


	Isabelle Coulet c/o Coste K

Av Klébert 81, 75116 Paris – France

+33 1 44 05 74 12

+33 1 44 05 85 57

Isabelle.coulet@equinoxetbc.fr

	Target group
	Script writers

	Duration of the activity
	Two separate 7-days workshops

	Dates 

Venues
	TBC

TBC

	Participation fee
	0

	Number of participants

	Per workshop: 12

	Participation requirements
	0

	Deadline for application

	

	Programme description
	The main aim of éQuinoxe tbc is to create an independent cinema with its cultural diversity in order to find the European and International audience. Two 7-days workshops are organised. eQuinoxe tbc receives more than 1000 scripts, and they select 40%, which are read twice by a group of readers. Historically 30% of the projects developed through eQuinoxe tbc have been produced. 

 

During the workshop, participants will have the opportunity to get consultation for rewriting their projects. During the 7 days of the course every writer will have the opportunity to meet on a one-to-one basis the tutors to discuss the further development of his/her script. It is targeted at scriptwriters who have finished at least one feature film script.  No fees, participation is free after the selection. All travel and accommodation expenses are paid by the course organiser.




	Promoter
	Holden S.r.l.

	Name of the Activity
	Holden Script & Pitch

	Contact person

Address

Phone

Fax

e-mail

web page


	Savina Neirotti

118 Corso Dante, 10126 Torino - Italy

+39 011 675 437

+39 011 230 4031

info@holdenlab.it
www.holdenlab.it

	Target group
	Cinema and tv professionals: screenplay writers, story editors, directors, graduates of film schools

	Duration of the activity
	One activity of three workshops of  6, 4 and 5 days each

	Dates 

Venues
	18-24/3 2005, 11-15/06 2005, 05-10/10 2005

Torino (Italy), Sodankyla (Finland), Lyon (France)

	Participation fee
	2 000 €

	Number of participants
	20

	Participation requirements
	

	Deadline for application
	15/02 2005

	Programme description
	This course's aim is to develop a "European style" in writing Cinema and TV movies, creating a difference from the American style and a difference from the individual styles of the single European countries. At the end of the course 16 ready-to-shoot screenplays are expected. The course will also provide participants with an understanding of what are the strength points that must be underlined during the presentation of a script. The first session in Turin will be focused on screenplay writing and pitching; then, an on-line session for first drafting; a second in-class workshop in Finland to outline the draft, especially focused on script analysis and the pre-production process; on-line session again for a second draft; final session in Lyon to pitch the scripts.


	Promoter
	Katapult Film, Film Production and Distribution Ltd.

	Name of the Activity
	Katapult-European Script Centre

	Contact person

Address

Phone

Fax

e-mail

web page


	Krisztina Esztergalyos

31 Logodi, 1012 Budapest, Hungary

+361 373 0586

+361 302 6287

office@katapultfilm.hu
www.katapultfilm.hu

	Target group
	Screenwriters and/or teams of writers / directors / producers

	Duration of the activity
	One activity of 3 workshops during 12 months

	Dates 

Venues
	25-30/05 2005, 15-20/09 2005, December 2005

Budapest and on-line

	Registration fee
	50 €

	Participation fee
	300 €

	Number of participants
	30

	Participation requirements
	To be an active scriptwriter, director or producer of the European audiovisual industry, who has already written, directed or produced his/her first released feature film. Teams of writers/directors and/or producers are most welcome.

	Deadline for application
	30/03 2005

	Programme description
	Katapult - European Script Centre consists of 3 workshops addressed to European screenwriters and filmmakers where participants will have the opportunity to develop their own projects. During the first residential workshop, participants will find the film story within their synopses submitted; during 2nd residential workshop participants will improve the first draft of their screenplays. Both workshops take place in Budapest. At this stage scenes will be acted out by the participants and recorded with DV cameras. The third session is on-line and will be focused on the function of the rewrite process. The main objective of this session is to provide a last chance for consultation with the tutors and also among participants of each working group.


	Promoter
	Consortium Européen d'Ecriture pour l'Image (CEPI)

	Name of the Activity
	Mediscript 3

	Contact person

Address 

Phone

Fax

e-mail

web page


	Jean-Pierre Fougea

3 Rue La Bruyère, 75009 Paris, France

+33 1 53 34 19 98

+33 1 49 70 02 15

consortium.ecriture@free.fr 

www.mediscript-europe.com

	Target group
	Scriptwriters, producers, directors, as well as script editors and script consultants

	Duration of the activity
	6-day workshop and 6 months follow up on line for development of projects, and one 4-day workshop

	Dates 

Venues
	First seminar: June 05

Follow up on line:  July 05 - December 05

Second seminar:  January 06

Italy (région of Pouilles, France and Spain (Seville)

	Participation fee:
	900 € for two participants with project

600 € for one participant with project

400 € for one participant without project

	Number of participants:
	30 to 35

	Participation requirements:
	· be nationals of a member state of the European Union 

· be producer, scriptwriter, writer, director or publisher

· have a proven experience in audiovisuals or writing

	Deadline for application:
	11/04 2005

	Programme description:
	MEDIscript will handle the specific items of development and script writing related to the adaptation of literary works. The objective is to follow the different stages prior to the writing and to consider the characteristics of development when adapting. The selection for the training is based on works to be adapted. These will be the pedagogic supports during the seminars. MEDIscript idea is based on the fact that the acquisition of film rights to written works is increasing, but that the questions related to adaptation are hardly treated in training programmes. MEDIscript aims at putting on the market well developed projects that are capable to cross the national boarders. The Programme consists of 2 seminars per year: the 1st 6 day session, a session on line of 6 months and a final 4 day session. Per course are expected 15 "couple" projects (30 participants) and 10 participants without a project.


	Promoter
	Mediterranean Film Institute (MFI)

	Name of the Activity
	MFI Script Workshops

	Contact person

Address

Phone

Fax

e-mail

web page
	George Kalogeropoulos, Apostolia Papaioannou

13 Alopekis str, 106 75 Athens, Greece

+30 210 645 7223

+30 210 723 1190

info@mfi.gr
mfi-www@ath.forthnet.gr 

www.mfi.gr


	Target group
	Screenwriters, script editors, script consultants, screenwriting teachers, directors and producers

	Duration of the activity
	One activity of 2 residential workshops lasting 14 and 7 days each and 2 on-line sessions

	Dates 

Venues
	14 days: June 23 – July 6, 2005

  7 days: October 22 – 28, 2005

1st on line session: September 2005

2nd on line session: December 2005

Nissyros Island and Samos (or) Lesvos, Greece

	Participation fee
	Participants with project: 1 000 € 

Observers: 500 €

	Number of participants
	28

	Participation requirements
	

	Deadline for application
	March 15, 2005

	Programme description
	MFI Script Workshops is an intensive, advanced and project oriented screenwriting training activity that essentially constitutes a script development program. Its primary objective is to fully develop the participating projects, from extensive outline or treatment to final draft, through a series of workshops that emphasize the dramatic components of the screenplay. 

Writing, script analysis and critique, revision and rewriting are all focused on developing the essential elements of story, theme, character and circumstance through dramatic action in a process based primarily on group work and individual consultations. 

The program consists of 2 workshop sessions per season combined with the in-between follow-up periods of long distance consultation and evaluation. Designed for feature film scripts for cinema and television, this initiative offers advanced training in the craft of screenwriting.


	Promoter
	Moonstone International Ltd.

	Name of the Activity
	Moonstone Filmmakers’ Lab

	Contact person

Address

Phone

Fax

e-mail

web page


	Fiona Kinsella

67 George Street, UK - EH2 2JG Edinburgh 

+44 131 2202 080

+44 131 2202 081

info@moonstone.org.uk
www.moonstone.org.uk

	Target group
	Experienced directors who have already directed a feature film and or more than one short film and/or television drama. Experienced documentary, commercial or corporate directors. Experienced theatre directors. Experienced screenwriters, or other film practitioners wanting to transfer into directing with an attached project.

	Duration of the activity
	1 session of 16 days plus on-going follow up

	Dates 

Venues
	28/01-11/02 2005 
Europe (tbc)

	Participation fee
	2 000 £

	Number of participants
	8

	Participation requirements
	Two copies of full advanced draft of feature film screenplay and synopsis with proof of film/tv directorial experience in VHS or DVD format.

	Deadline for application
	September 2005

	Programme description
	Training addressed to experienced directors who have already directed a feature film and or more than one short film and/or television drama; experienced documentary, commercial or corporate directors; experienced theatre directors; experienced screenwriters, or other film practitioners wanting to transfer into directing with an attached project. This Lab aims to develop directing skills through a unique system of project based, advanced, one-to-one training and development with qualified advisors from the US and Europe who are themselves successful directors. Training consists of a Pre-Lab (for shooting preparation) a Lab (16 days of rehearsals, shooting, editing, master classes and screenings) and a follow up. The maximum number of participants is 8, but 80 technicians and actors attend the Lab to work on the project apart from the advisors and Moonstone's staff.


	Promoter
	Moonstone International Ltd.

	Name of the Activity
	Moonstone Screenwriters’ Lab

	Contact person

Address

Phone

Fax

e-mail

web page


	Fiona Kinsella

67 George Street, UK - EH2 2JG Edinburgh 

44 131 2202 080

44 131 2202 081

info@moonstone.org.uk
www.moonstone.org.uk

	Target group
	Experienced screenwriters who have already completed/produced feature film script(s) and/or have a feature film project with a producer attached; experienced television drama writers; experienced creative writers, experienced directors or other film practitioners wanting to transfer into screenwriting with a completed film script.

	Duration of the activity
	Two independent 6-day sessions and on-going follow up

	Dates 

Venues
	18-24/04 2005

November 2005
Germany and UK 

	Participation fee
	600 £

	Number of participants
	Per activity: 12

	Participation requirements
	Two copies of full, advanced draft of feature film screenplay with synopsis.

	Deadline for application
	31/01 2005 

2 months before the Lab

	Programme description
	Training addressed to Experienced screenwriters who have already completed/produced feature film script(s) and/or have a feature film project with a producer attached; experienced television drama writers; experienced creative writers, experienced directors or other film practitioners wanting to transfer into screenwriting with a completed film script. The activity consist on three phases: the Lab (residential training lasting 6 days based on group meetings, one-to-one meetings with advisors, screenings with analysis, master classes, final draft software seminar and participant group meeting); the second phase is the so called Post-Lab, where participants rewrite the scripts following what learnt during the Lab and send the rewrite to a chosen advisor who can give their feedback on-line to participants through final draft software; third phase consists on the possibility offered to participants to access advisors for further consultation through moonstone's office and benefit of meetings organized by moonstone in relevant festivals. Projects developed through a moonstone SW Lab are followed up and status published in the annual catalogue.


	Promoter
	North by Northwest

	Name of the Activity
	North by Northwest Classics

	Contact person

Address

Phone

Fax

e-mail

web page
	Anette Funch Thomassen

Danish Film Institute

Vognmagergade 10, DK 1120 Copenhagen, K - Denmark

+45 33 74 35 28

+45 33 74 36 04

n.nw@dfi.dk
www.n-nw.com


	Target group
	1) Professional screenwriters of feature films, short films, TV movies and TV drama series, as well as novelists / playwrights with evident screenwriting promise and an understanding of cinematic laws and language (Writer Participants)

2) Audiovisual professionals working in development (creative producers, development executives, commissioning editors, script editors, script consultants) and wishing to improve their skills in script editing and development. (Script Editor Participants)

	Duration of the activity
	One activity of 3 workshops and one industry event

	Dates 

Venues
	tba

tba

	Participation fee
	3 000 € per participant

4 500 € per writer team (max. 2 co-writers)

	Number of participants
	24

	Participation requirements
	Writer applicants must apply with a project for development (treatment or first draft screenplay).

Participants must be able to attend a series of 3 residential workshops over a 7-8 month period.

All applicants must have some demonstrable experience in screenwriting / script editing and development and provide 2 letters of recommendation from the industry when submitting their application. Full application requirements can be obtained from the provider.

	Deadline for application
	01 November 2004

	Programme description
	The purpose of the workshops is to: (a) establish an understanding of character, story and project based upon certain basic principles and communicated via a common – learned – language or vocabulary; establish an understanding of sequences as the building blocks of dramatic narrative construction; and to increase participants’ awareness of the differing perspectives of audiences from other countries and the European and global film markets, while nurturing the cultural specificities of their own stories.

NbyNW participants are presented with a series of questions to ask about their work in order to analyse, clarify and enrich their material. 

Three residential training workshops are held over a 7-8 month period. Recruitment takes place once-yearly, and 24 applicants are selected – 16 projects / writers and 8 script editors. Participants work with the tutors in small groups, each consisting of 1 tutor, 4 projects / writers, and 2 script editors. Participants also attend masterclasses by invited speakers, additional sessions on film analysis & pitching, and take part in story development exercises and scene writing exercises with NbyNW’s Seven Samurai (trainee tutors). After the final training workshop, participants have the opportunity to pitch their projects to invited European producers at the Berlin Film Festival of the following year.


	Promoter
	North by Northwest

	Name of the Activity
	North by Northwest East of Eden

	Contact person

Address

Phone

Fax

e-mail

web page


	Anette Funch Thomassen

Danish Film Institute

Vognmagergade 10, DK 1120 Copenhagen K, Denmark

+45 33 74 35 28

+45 33 74 36 04 

n.nw@dfi.dk

www.n-nw.com


	Target group
	Screenwriter / director / producer teams from the new EU Member States working on high potential feature film projects aimed at reaching audiences beyond national boundaries.

	Duration of the activity
	One activity of 3 workshops + 1 industry event

	Dates 

Venues
	tba

tba

	Participation fee
	1 600 € per participant, including all tuition, didactic materials translation costs (scripts / step-outlines; one translation per workshop), and full-board accommodation on all 3 workshops.

	Number of participants
	6-8 project teams; 18-21 participants

	Participation requirements
	Each team member must have demonstrable professional experience in their chosen field, be it screenwriting, directing or producing. Teams apply with a feature film project they are developing, and must be able attend a series of 3 residential workshops over a 7-8 month period. 

	Deadline for application
	01 December 2004

	Programme description
	Working with international tutors with proven industry track records, East of Eden participants develop their projects in their creative teams, and with their colleagues in screenwriter / director / producer groups. 

By focussing on communication, collaboration and understanding between the three key players in the development and production process, and by looking deep into the foundation of the screenwriter’s script, the vision of the director, and the business and financial proposals of the producer, participants are equipped with the tools and techniques to analyse, clarify, develop and enrich their material, and maximise the project’s potential to get made and get seen.

Participants work in various groups, within their project teams (panel sessions and team sessions), within producer groups (producer sessions - for producers only), within writer/director groups (writer-directors sessions - for screenwriters/directors only). The same core tutoring team leads all of the sessions in the activity. Masterclasses conducted by Guest Tutors will cover general issues and themes in relation to the development phase of a feature film project in meetings for all participants. 

The working language of the workshops is English, although scripts may be written in any of the official languages of the eligible countries – East of Eden provides a translation of all script materials for the workshop from the source language into English (one translation per workshop). In addition, group sessions are tape-recorded so that participants can focus on the content of the discussions and not worry about taking notes.


	Promoter
	Stichting SOURCES

	Name of the Activity
	SOURCES 2

	Contact person

Address

Phone

Fax

e-mail

web page


	Renate Gompper

Köthener Strasse 44, 10963 Berlin, Germany

+49 30 886 0211

+49 30 886 0213

info@sources2.de
www.sources2.de


	Target group
	Professional Screenwriters and teams of screenwriters with their producers, directors, cowriters; script developers, advisers, mentors and trainers.

	Duration of the activity
	3 Script Development Workshops each consisting of:

1st session: 7 days, 2nd session: 1 day per project, either in group session per 4 days or in individual one-day sessions and a 3rd optional sessions: 1 day per project

	Dates 

Venues
	1st sessions: April 1 - 9; June 24 – July 2; November 18-26, 2005

2nd and 3rd sessions: 

dates for 2nd group or individual sessions to be fixed during workshops’ 1st sessions; 

dates for 3rd optional follow-up sessions to be fixed after 2nd sessions.

Budapest, Oulu, Turin

	Application fee

Participation fee
	Script Development Workshops: 100 € per project

Script Development Workshops (for 1st 7-day session incl. accommodation and meals, script advice during the 3-month rewriting period, 2nd session of one day per project): 

1.800 € per writer/project, 

900 € for additional person committed to a project (co-writer, producer, director), 

1.000 € per observer

	Number of participants
	total 54 participants, each with 12 screenwriters, 2 co-writers, 3 producers/directors, 1 observer

	Participation requirements
	Participants of Script Development Workshops and Script Checks must be professional screenwriters or writer/producer/director teams who are selected on the basis of the creative quality, production potential and cross border appeal of the script/treatment submitted as well as their previous professional experience and motivation. 

	Deadline for application
	1st December 2004, 1st March 2005, 1st June 2005

	Programme description
	SOURCES 2 offers intensive training and script development courses for professionals by organising several activities throughout Europe. 

SOURCES 2 Script Development Workshops are addressed to screenwriters and writer/producer/director teams working on a feature or creative documentary film project and consist of two sessions. The first 7-day session includes small group modules and open general modules. Second - and optional third - sessions are entirely dedicated to individual development of the projects, realized as either a group session or an individual consultation of one day per project. In the intermediate period of approx. 3 months the training proceeds by continuous contact between the participants and their script advisor. 


	Promoter
	Master School Drehbuch GmbH

	Name of the Activity
	Step by Step

	Contact person

Address

Phone

Fax 

e-mail 

web page
	Oliver Schütte

Linienstraße 155? D-10115 Berlin

+49 (0)30 30 87 93 15

+49 (0)30 30 87 93 14

info@masterschool.de
www.masterschool.de


	Target group
	Scriptwriters or teams Producer/Scriptwriter

	Duration of the activity
	1st Step: 2 Centres each 7 days

2nd Step 2 Centres each 4 days

	Date(s )

Venue(s)
	1st Centre: 14th –21st May, Switzerland

2nd Centre: 9th  –16th July, Austria

3rd Centre: 5th  –  9th October, Berlin

4th Centre: 16th – 20th November, Berlin

	Participation fee
	1st Step:  1 200 €

2nd Step: 1 500 €

	Number of participants
	12 Scriptwriters, Scriptwriter/Producer-teams

4 Assistant Script-Consultant

	Participation requirements
	Treatment, C.V. 

	Deadline for application
	24th March 2005

	Programme description
	During the first centre (one week) each project will be developed in two script consulting sessions. 

Within the following two months the scripts will be re-written by the screenwriters. During the second centre (one week), again each project will be developed in two script consulting sessions.

Afterwards the screenwriters have the opportunity to write a final treatment or a first draft and have the possibility to apply again for the second round.

Applications can only be submitted by a producer. The screenwriters have either found a producer themselves, or STEP BY STEP assigns a project to interested producers. 

Only six applicants will have the chance to participate in the second part of the programme. 

The six projects will be announced by a jury. Producers will pay 1.500 EURO for the second round.

During the first meeting of the second round (3rd Centre) each project will be reviewed and developed again. 2 days are designed for the producers. During these two days the projects will be discussed in terms of both content and financing (or further exploitation). The producers’ days will take place right at the beginning of the 3rd Centre in order to give the producers the chance to express their ideas. 

During the second centre of the second round (4th Centre) producers will be invited and the projects will be reviewed again. At this stage directors will be integrated in the working process. The 3-day centre is more open. There is no strict schedule. The course conforms with the needs of each project, i.e. who enlists the assistance of who’s help. In addition, external members of the film industry (distributors, TV editors, stocks etc.) will be invited to the centre. They will also give their expert opinions about the projects.


1.2 >DOCUMENTARY
	Promoter
	Discovery Campus e.V.

	Name of the Activity
	Discovery Campus Masterschool 2005

	Contact person

Address

Phone

Fax

e-mail

web page
	Donata von Perfall 

Einsteinstrasse 28, D-81675 München, Germany

49 89 410 739 30

49 89 410 739 39

d.perfall@discovery-campus.de
info@discovery-campus.de
www.discovery-campus.de


	Target group
	Documentary professionals and up-and-coming talents experienced in their national market: authors/scriptwriters, directors, producers, commissioning editors

	Duration of the activity
	master class over a period of 9 months:

	Dates 

Venues
	28/02-06/03, 09-15/05, 11-17/07, 16-21/10/2005

Belfast (Ireland), Munich, Bressanone (Italy) and Leipzig

	Participation fee
	150 €

	Number of participants
	15

	Participation requirements
	· European professionals experienced on their national non-fiction market aiming at entering the international scene

· Exceptional upcoming talents can also be selected if they have gained sufficient experience in documentary filmmaking. At least one of their films must have been broadcast on TV on which they worked in the same profession they are now applying with (director, producer,…).

· Age: 22 years and older

· The working language of the Masterschool is English. Good language skills are required.

	Deadline for application
	October 2004

	Programme description
	The Discovery Campus Masterschool (DCM) is a long-term project development course for European documentary professionals and up-and-coming talents. The participants develop their documentary project for an international audience. They are trained in four workshops, being tutored by two specially selected industry professionals (one commission editor and one producer or distributor) and have the possibility to pursue an internship.


	Promoter
	BINGER (Maurits Binger Film Institute)

	Name of the Activity
	Documentary Directors Coaching Programme (Maurits Binger Film Institute)

	Contact person

Address

Phone

Fax

e-mail

web page


	Marten Rabarts, Head of Studies

4-10 Nieuwe Zijds Voorburgwal, 1012 RZ Amsterdam - The Netherlands

+31 20 530 9630

+31 20 530 9631

info@binger.nl

 www.binger.nl

	Target group
	Documentary Filmmakers in the process of making a long form narrative documentary.

	Duration of the activity
	One activity of 3 consecutive sessions of approx. 8 days each

The last session is followed up by a mentor visit.

	Dates 

Venues
	22-29 April 2005, 17-19 June 2005, 20-25 October 2005 or 25-29 January 2006

BINGER in Amsterdam 

(last workshop session is followed by a mentor visit 

to the filmmaker’s editing suite)

	Registration fee

Participation fee
	50 € 

900 €

	Number of participants
	6 

	Participation requirements
	European Documentary Filmmakers with relevant working experience

	Deadline for application
	February 15, 2005  

	Programme description
	DOCUMENTARY DIRECTORS' COACHING offers a series of 3 residential workshops. It is a project driven training programme, based on the reality of documentary filmmaking. It addresses the research- and writing phase, the shooting and the editing process.




	Promoter
	Les Entrepreneurs de l'Audiovisuel (EAVE)

	Name of the Activity
	EAVE Workshops

	Contact person

Address

Phone

Fax

e-mail

web page


	Catherine Buresi

14, Rue de la Presse, B - 1000 Brussels, Belgium

+32 2 219 0920

+32 2 223 0034

cburesi@eave.org
www.eave.org

	Target group
	Experienced professionals in the film and tv industry working as independent producers working in fiction, documentary or new media, accompanied by their author/scriptwriter for workshop 1and 2, executive producers in a film or tv company, professionals working in development, marketing, legal affairs, banking and financial services,sales, distribution or broadcasting companies or related areas.

	Duration of the activity
	One activity of three 7-day workshops

	Dates 

Venues
	March, June and November 2005

Luxembourg, Bergen (Norway) and Göteborg (Sweden)

	Participation fee
	2 500 € with project

1 500 € without project

	Number of participants
	50

	Participation requirements
	

	Deadline for application
	

	Programme description
	The Activity consists of: 1- Pre-workshop phase: Immediately after admission to the activity the participants receive a series of "assignments and deadlines" documents to help them elaborate their initial package. The first package is uploaded in the Creanet datebase which ensures the first circulation of the packages by giving authorised access to the experts and participants. The developed work is updated in the Creanet database after each Pre-workshop. 2- Wshop 1 treats Development and project/script analysis, 3- Pre-wshop 2 is the interworkshop phase with individual tutoring, on-line training and distance monitoring. The participants receive the second series of assignments on how to progress in the elaboration of their package. 4- Workshop 2 focuses on Packaging and Financing an continuation of the work on the script. 5- For Pre-wshop 3 the participants receive the last assignments to compose a mini-kit forming the Redbook and their marketing package to be adressed to decision makers. 6- Workshop 3 is dedicated to Finance and the introduction to the Market. It ends with face to face encounters with some 30 decision makers. 

After the end of the Activity EAVE keeps in touch with the participants through a follow-up process, enhancing networking and co-production. The follow-up platform that will function from 2005 on consists of an electronic newsletter on all graduates' projects, developed and produced. 


	Promoter
	ZeLIG school for documentary, television and new media

	Name of the Activity
	ESoDoc (European Social Documentary)

	Contact person

Address

Phone

Fax

e-mail

web page


	Heidi Gronauer

Via Brennero 20d, Bolzano 39100 – Italy

+39 0471 977 930

+39 0471 977 931

info@esodoc.com
www.esodoc.com

	Target group
	Audiovisual professionals, media officers, webmasters, graduates of film schools, managers in communication and image sector of Institutions or NGOs

	Duration of the activity
	One activity of three 6-days workshops and distance learning

	Dates 

Venues
	22-28/05 2005, 10-16/07/05, 11-17/09/05

Lucca (Italy), Warsaw (Poland), Wismar (Germany)

	Participation fee
	1 000 € (500 € for participants from new member states) 

includes room, board and tuition

	Number of participants
	22

	Participation requirements
	Cv, motivation, previous professional works, project proposal

	Deadline for application
	31/03 2005

	Programme description
	The training consists on three intensive one-week residential workshops combining plenary sessions, project analysis and group consultancy. Workshops will be spaced 8 weeks apart. During that time an e-learning platform will be established for the evaluation, reflection on didactic contents, gathering of all didactic material, etc.

Modules: - Documentaries Work for NGOs/NPOs; - Project development and Project related mini-documentaries; - Project presentation and media market


	Promoter
	Institute of Documentary Film

	Name of the Activity
	Ex Oriente Film 2005: Workshop for Creative Documentary

	Contact person

Address

Phone

Fax

e-mail

web page


	Andrea Prenghyova
Skolska 12, 110 00 Prague, Czech Republic
+420 224 214 858
+420 224 214 858

idf@docuinter.net
www.docuinter.net


	Target group
	Independent producers and directors, people from new EU countries

	Duration of the activity
	One activity of three intensive residential workshops

· Feb 2005: The Way of Co-production: preparation and development of a documentary project in co-production,

· July 205: Company Strategy: establishment and development of production companies in Eastern Europe,

· Oct 2005: Market Opens: sale and promotion of the films, pitching technologies and opportunities, and the potential of East-European independent producers in the European market

	Dates 

Venues
	February, June and October 2005
Prague and Jihlava – Czech Republic

	Participation fee
	750 € per project 

(the scholarship contribution for East Europeans is 600 €)

	Number of participants
	28

	Participation requirements
	The applicants should apply with a documentary project to be developed during the course. For application they should send us:

· Project name

· Annotation at most in 100 words

· A documentary film proposal at most 1,5 A4 page

· Treatment (at most 3 A4 pages) including the description of main characters
· Personal motivation letter describing why you would like to participate at Ex Oriente Film workshop

· Director's short biography (at most one  A4page)

· Producer's short biography, basic information about his company  (at most one A4 page)

· Videotape with their films

	Deadline for application
	January 9th 2005

	Programme description
	EX ORIENTE FILM is a professional training program for Central and East European directors and producers of creative and authorial documentary films. The yearlong workshop offers 3 intensive 3 - 4 days residential modules which combine plenary sessions, project analysis, individual and group consultancy. The participants will meet experts from EU AV industry (commissioning editors, established producers, renowned directors, etc.) who will guide them in the development of their projects and help them to find financing. The third workshop takes place during the International Documentary Film Festival Jihlava where pitching sessions are organized in the frame of East European Forum. Participants pitch their projects to leading European commissioning editors, distributors and producers. Besides practical contend and individual tutoring, the workshop includes lectures on legal and economic aspects and development of independent of independent production company in Europe. 


	 
	Stichting SOURCES

	Name of the Activity
	SOURCES 2

	Contact person

Address

Phone

Fax

e-mail

web page


	Renate Gompper

Köthener Strasse 44, 10963 Berlin, Germany

+49 30 886 0211

+49 30 886 0213

info@sources2.de
www.sources2.de


	Target group
	Professional Screenwriters and teams of screenwriters with their producers, directors, cowriters; script developers, advisers, mentors and trainers.

	Duration of the activity
	3 Script Development Workshops each consisting of:

1st session: 7 days, 2nd session: 1 day per project, either in group session per 4 days or in individual one-day sessions and a 3rd optional sessions: 1 day per project

	Dates 

Venues
	1st sessions: April 1 - 9; June 24 – July 2; November 18-26, 2005

2nd and 3rd sessions: 

dates for 2nd group or individual sessions to be fixed during workshops’ 1st sessions; 

dates for 3rd optional follow-up sessions to be fixed after 2nd sessions.

Budapest, Oulu,Turin

	Application fee

Participation fee
	Script Development Workshops: 100 € per project

Script Development Workshops (for 1st 7-day session incl. accommodation and meals, script advice during the 3-month rewriting period, 2nd session of one day per project): 

1.800 € per writer/project, 

900 € for additional person committed to a project (co-writer, producer, director), 

1.000 € per observer

	Number of participants
	total 54 participants, each with 12 screenwriters, 2 co-writers, 3 producers/directors, 1 observer

	Participation requirements
	Participants of Script Development Workshops and Script Checks must be professional screenwriters or writer/producer/director teams who are selected on the basis of the creative quality, production potential and cross border appeal of the script/treatment submitted as well as their previous professional experience and motivation. 

	Deadline for application
	1st December 2004, 1st March 2005, 1st June 2005

	Programme description
	SOURCES 2 offers intensive training and script development courses for professionals by organising several activities throughout Europe. 

SOURCES 2 Script Development Workshops are addressed to screenwriters and writer/producer/director teams working on a feature or creative documentary film project and consist of two sessions. The first 7-day session includes small group modules and open general modules. Second - and optional third - sessions are entirely dedicated to individual development of the projects, realized as either a group session or an individual consultation of one day per project. In the intermediate period of approx. 3 months the training proceeds by continuous contact between the participants and their script advisor. 


1.3 >CHILDREN’S PROGRAMMES
	Promoter
	North by Northwest

	Name of the Activity
	North by Northwest Kids Stories

	Contact person

Address

Phone

Fax

e-mail

web page


	Anette Funch Thomassen

Danish Film Institute

Vognmagergade 10, DK 1120 Copenhagen K, Denmark

45 33 74 35 28

45 33 74 36 04 

n.nw@dfi.dk

www.n-nw.com

	Target group
	1) Professional screenwriters of feature films, short films, TV movies and TV drama series, and/or animation projects aimed at chimdren's, youth and family audiences; as well as novelists / playwrights writing for a children's, youth and/or family audience with evident screenwriting promise and an understanding of cinematic laws and language. Kids Stories also welcomes applicants working on projects aimed at the 'older' youth market (16-25). (Writer Participants)

2) Audiovisual professionals working in development (creative producers, development executives, commissioning editors, script editors, script consultants) and wishing to improve their skills in script editing and development. (Script Editor Participants)

	Duration of the activity
	One activity of 3 workshops and one industry event

	Dates 

Venues
	tba

tba

	Participation fee
	3 000 € per participant

4 500 € per writer team (max. 2 co-writers)

	Number of participants
	24

	Participation requirements
	Writer applicants must apply with a project for development (treatment or first draft screenplay).

Participants must be able to attend a series of 3 residential workshops over a 7-8 month period.

All applicants must have some demonstrable experience in screenwriting / script editing and development and provide 2 letters of recommendation from the industry when submitting their application. Full application requirements can be obtained from the provider.

	Deadline for application
	01 November 2004

	Programme description
	See North by Northwest Classics descriptionon previous page.


	Promoter
	Master School Drehbuch GmbH

	Name of the Activity
	Pygmalion 

The European script development programme for feature film, TV series, interactive media for child and family audiences

	Contact person

Address

Phone

Fax

e-mail

web page


	Oliver Schütte

155 Linienstrasse, 10115 Berlin, Germany
+49 30 30879315
+49 30 30879314

info@masterschool.de
www.masterschool.de

	Target group
	Scriptwriters or creative teams of scriptwriter plus director/creative producer/artist programmer/animator, etc., developing projects for child and family audiences

	Duration of the activity
	One activity of two labs of 7 and 8 days respectively and on-line support

	Dates 

Venues
	01-08/07 2005 and 30/09 2005
Germany and UK

	Participation fee
	700 €

	Number of participants
	20 (maximum number)

	Participation requirements
	none

	Deadline for application
	11/03 2005

	Programme description
	12 writers or teams who will each develop their own project in collaboration with experienced mentors over a 6 months period, comprising two residential labs and on-line support. 

Projects will be presented to representatives of the film industry at the end of the second workshop.

4 young producers or script editors can also participate without a project of their own as training in project development. 


1.3 >MULTIMEDIA
	Promoter
	Cooperativa de Formaçao e Animaçao Cultural Crl (COFAC)

	Name of the Activity
	ITAP (New Media Authoring and Production)

	Contact person

Address

Phone

Fax

e-mail

web page


	Manuel José Damasio
Campo Grande 376, 1749-024 Lisboa - Portugal
+351 217 515 500
+351 217 515 582
mjdamasio@ulusofona.pt
www.ulusofona.pt/itap2004

	Target group
	Production professionals, post-production professionals, directors, post-graduation students and IT professionals

	Duration of the activity
	One activity of five 4-day workshops + distance learning

	Dates 

Venue
	04-07/05 2005, 15-17/06/05 14-17/09/05, 19-22/09/05, 14-17/12/05
Lisbon

	Participation fee
	1 900 €

	Number of participants
	26

	Participation requirements
	

	Deadline for application
	

	Programme description
	"This project involves the complete scripting and pre-production by the participants of an i-TV and/or mobile based program specifically oriented towards children's and /or teenagers and the production of the 2 best scripts. COFAC will produce one technical manual per module and one support DVD and will continue with the use of the web based distance -learning tool. Besides this, one of the results of the project will be one final publication (DVD + book), which collects all the technical and didactic data produced along the project and the two projects that have been developed by the participants.

The 5 modules:

1. Scripting for i-TV/mobile services and applications - Intensive and On-line

2. Pre-production and Project Management - Intensive and On-line

3. Production Techniques - Intensive and On-line

4. Multimedia skills - Intensive and On-line

5. Program creation and post-production -Intensive"

"During the 1st module, Scriptwriting, and the 2nd module, Pre-production, and in the distance learning period between, each of the participants develop the project brought to the course. All the projects are pitched at the end of the live session of the 2nd module. The trainers select the projects and divided in pairs, the trainees will be asked to go through all the production stages that correspond to each one of the modules, and develop a pilot for an interactive piece that could be deployed either in iTV or in any mobile platform. 


	Promoter
	GDF, Gesellschaft der Freunde und Förderer der Hochschule für Fernsehen und Film München e.V.

	Name of the Activity
	sagasnet -Developing Interactive Narrative Content Seminar

	Contact person

Address

Phone

Fax 

e-mail 

web page
	Dr. Brunhild Bushoff

c/o Bayerisches Filmzentrum, Bavariafilmplatz 7, D-82031 München

 +49 (89) 649 811 29

 +49 (89) 649 813 29

sagasnet@sagasnet.de
www.sagasnet.de


	Target group
	Scriptwriters, directors, producers,

artists and designers as well as developers, programmers, conceptors.

	Duration of the activity
	6 days

	Date(s )

Venue(s)
	April 25 – May 1 2005

Stuttgart, Germany

Haus der Wirtschaft, Willi-Bleicher-Str. 19, D-70174 Stuttgart

	Participation fee
	Freelancer: 400 €, Company Delegates: 1 600 €

	Number of participants
	25-35

	Participation requirements
	persons/companies with an interactive narrative project in development

	Deadline for application
	February 4 2005.



	Programme description
	From April 25 – May 1 2005 sagasnet will organize a seminar in which lectures and intense workshops will cover essential subjects to be considered during the development/pre-production phase for interactive entertainment projects.

During the Developing Interactive Narrative Content Seminar up to ten pre-selected (Selection board: Matt Costello, N.N., Brunhild Bushoff) interactive narrative projects in development (no limitation on media, genre or target audience) will be provided in parallel with up to ten high-profile face-to-face consulting sessions (on financing, project management, marketing, story structure, game play...). Consultants will be chosen according to the needs of the selected projects


2. TRAINING IN MANAGEMENT, FINANCE AND LEGAL ASPECTS

2.1 >LONGTERM MASTERCLASSES
	Promoter

Promoter
	Filmakademie Baden-Württemberg GmbH

Ecole Nationale Supérieure des Métiers de l’Image et du Son - La fémis

	Name of the Activity:
	l’Atelier/Masterclass


	Contact person

Address

Phone

Fax

e-mail

web page

Contact person

Address

Phone

Fax

e-mail

web page
	Julie Meinken
Filmakademie Baden-Württemberg, Mathildenstraße 20, D-71638 Ludwigsburg, Germany
49 7141 969 501
49 7141 969 511
julie.meinken@filmakademie.de
www.filmakademie.de
Christine Ghazarian

La fémis, 6 rue Francoeur, F-75018 Paris, France

33 1 53 41 22 11

33 1 53 41 02 80

c.ghazarian@femis.fr
www.femis.fr


	Target group
	Young European film producers

	Duration of the activity
	Over a period of 11 months

	Dates 

Venues
	Oct 2005 – Aug 2006
Ludwigsburg, Strasbourg, Paris, Angers, Berlin, Cannes

	Subscription fee
	900 €

	Number of participants
	18

	Participation requirements
	University degree, age up to 30, knowledge of German or French, professional experience

	Deadline for application
	Ludwigsburg: 30th April 2005

Paris: 31st May 2005

	Programme description
	l’Atelier/Masterclass is a post-graduate one-year training specialised in international co-production and distribution. 

Session 1 (11 weeks) 

Ludwigsburg: Dedicated to development and production. Development of screenplay for short film production.

Session 2 (5 weeks)

Paris: Dedicated to script development, financing of film production, elaboration of production contracts, participation at the Angers Film Festival and studying concrete cases of European co-productions.

Session 3 (4 weeks) 

Berlin: Dedicated to sales and distribution. The participants will further attend the Berlin Festival, and they will meet there with film directors and producers. They will be introduced to the Berlin film market. Participants will do an internship in a European film distribution Company. Finishing screenplay for short film, starting concrete preparation of production.

Session 4 (6 weeks) 

Ludwigsburg: Dedicated to legal issues (comparative analysis of the French, German and UK film industry legislation). This module is complemented by a 1-week session on the American independent film, done by Geoffrey Gilmore, the Director of the Sundance Institute.

Session 5 (5 weeks)

Paris: Dedicated to distribution, exhibition and marketing in the film industry, preparing their final exam on film distribution in Europe, one week in Cannes dedicated primarily to international sales, one week dedicated to the direction of production and final exams in European distribution. 

Session 6 (10 weeks)

Paris/Ludwigsburg: The participants will produce 9 short films in teams of two in cooperation with ARTE.


	Promoter
	Institut National de l'Audiovisuel (INA)

	Name of the Activity
	ECAFIC (European Certificate in Audiovisual Financing and Commercialisation)

	Contact person

Address

Phone

Fax

e-mail

web page


	Ana Viñuela

4 Av de l'Europe, Bry sur Marne 94366, France
+33 1 49 83 33 44
+33 1 49 83 25 83
avinuela@ina.fr
www.ina.fr

	Target group
	Postgraduate students in economics, business, marketing, law, communication, cinema and audiovisual. Professionals with experience in audiovisual production and/or distribution willing to specialise in financial development, marketing, distribution, sales, acquisition and exhibition of films and programmes.

	Duration of the activity
	20-day course

	Dates 

Venue
	27/06-22/07 2005
Paris

	Participation fee
	1 300 € 

(10 scholarships of 1000 € each)

	Number of participants
	25

	Participation requirements
	The course is open to participants with and without a project in development. Priority in the selection will be given to participants with a project in development.

	Deadline for application
	13/05 2005

	Programme description
	ECAFIC aims at providing participants with extensive knowledge of film and audiovisual financing, the principles of marketing and communication applied to this sector and the practicalities of distribution. 

The course is open to graduates and professionals interested in 

identifying and accessing public and private financing sources; boosting the international activity of film and audiovisual companies; enhancing project communication, from the development to the release and optimizing the negotiations involved in financing and commercializing films and programmes

ECAFIC enables to start a career in or improve the participant’s knowledge in financing, sales, acquisitions, programming, marketing, promotion, international business development and DVD/video publishing

The trainers are qualified professionals, all active in the industry. The programme terminates with a test to obtain the Course’s Certificate, issued by the Sorbonne.


	Promoter
	Fundacion Cultural Media

	Name of the Activity
	Media Business School - MAM

	Contact person

Address

Phone

Fax

e-mail

web page


	Hugo Lasarte, Isabel Calle
Pº de la Habana 3 - 2º, Madrid 28036 - Spain
+34 91 575 9583
+34 91 431 3303
hugo.lasarte@mediaschool.org  i.calle@mediaschool.org 
www.mediaschool.org


	Target group
	1) recent graduates who want to learn about the a-v sector and want to be trained in all areas of production, 2) professionals with 1-2 yr experience in the a-v sector who ant to move on professionally or want to redirect their career, 3) newcoming film and tv producers wishing to improve their skills and networking. Age restriction: 25-30 yr.

	Duration of the activity
	4-months in-class training + internships + final evaluation lasting 1 week

	Dates 

Venue
	1 June 2005 to June 2006

Ronda (Spain)

	Participation fee
	10 000 €

	Number of participants
	25

	Participation requirements
	

	Deadline for application
	March 2005

	Programme description
	MAM is designed for recent graduates who want to learn about the audiovisual sector and want to be trained in all areas of production and for yong professionals with small experience. The age limits are 25-30. The fee is 10 000 Eur. The time line of the activity: start June 2005 till June 2006. MAM starting in June 2005: June-July-August-Sept: Master, Modules 1 to 5 in Ronda

Planned continuing MAM activities in 2006: 

January: - 1 week: Support week (first conclusions of previous period, business plan, selected experts named godfathers;

- 6 days: Basic modules in film and tv project development (with 25 external participants);

- 2 weeks: Complementary Master module 6 in Marketing & Distribution

February: - 3 weeks internship distribution only for MAM participants

March: 1st M&D module for 15 external participants and 5 selected MAM participants – for the other MAMs nothing planned

April: FBS module for 20 external participants and 5 selected MAM participants –the other MAM students will be followed by their respective tutors and will benefit from online tuition.

June: 1 week Final Master Evaluation Week (FEW)


2.2 >PRODUCTION
	Promoter
	Fundacion Cultural Media

	Name of the Activity
	Media Business School – FBS

	Contact person

Address

Phone

Fax

e-mail

web page


	Hugo Lasarte, Isabel Calle
Pº de la Habana 3 - 2º, Madrid 28036 - Spain
+34 91 575 9583
+34 91 431 3303
hugo.lasarte@mediaschool.org  i.calle@mediaschool.org 
www.mediaschool.org


	Target group
	Independent film producers with track record in their territories and with a project in development with potential for co-production, 2) company execs from larger structures investing in film, with a project in development, 3) financiers from private and public sources, like state film funds, broadcasters, distributors, ... without project.

	Duration of the activity
	FBS is a project based course for film financing of 4 days programmed in the last 2 weeks of April 2006 and to be held in Ronda (ES)

	Date

Venue
	Spring 2006: April 2006

Ronda (Spain)

	Participation fee
	1 500 €

	Number of participants
	20

	Participation requirements
	Proficiency in English/ Film project needed to attend.

	Deadline for application
	TBC

	Programme description
	The FBS focuses on independent producers and company excutives who are experienced in making films and/or tv drama in their own countries but wish to extend their horizon with projects aimed at an international audience. FBS provides training in production finance and legal structures Each participant comes with a course project in development. The course will help them to develop a finance plan and strategy. The participants are 20 independent participants and 5 participants from the MAM activity.


	Promoter
	Argovela Films

	Name of the Activity
	Global Negotiations/The Business of Negotiating

	Contact person

Address

Phone

Fax

e-mail

web page
	James P. Mimikos
PO Box 70039, 166-10 Glyfada, Greece
30 69 37376190
30 210 894 9257

jmimi@otenet.gr
www.argovelafilms.com.gr


	Target group
	Primarly producers but also audiovisual executives, sales agents, distributors, lawyers, bankers, financiers, business affairs and to include a Writer, a Director an Actor.

	Duration of the activity
	Two 4-day workshops to be run during 2005

	Dates 

Venues
	tbd
Athens, Crete or other Greece venue

	Participation fee
	1 400 € (includes participation fee, materials, accomodation and meals; excludes travel and VAT which is presently not applicable)

	Number of participants
	25 per workshop

	Participation requirements
	An open mind

	Deadline for application
	Open application deadline as we select according to a mix

	Programme description
	The Activity starts from the idea that Producers must learn to negotiate the use of their limited resources in order to achieve great economies of scale through better professional negotiations skills. The workshops use a totally interactive approach whereby participants are lectured by professional negotiators and must accomplish a series of difficult negotiation situations both personal and with the group. Following this the tutors provide short lectures on negotiation problems and these are then interspersed with role playing and with tutor one-on-one sessions.The course will cover the negotiation process with the objective of improving and developing one’s negotiation skills. We explore the various human motivation forces influencing all negotiations. The key is building trust by way of communication so that one can conclude a deal - that one can live with. We will focus in on identifying the needs, motivations and desires when negotiating with creative egos, business egos and investor egos. Role plays on various scenarios related to the film making business such as: dealing and negotiating with agents, lawyers, producers, financiers, talent agents, distributors, banks, and investors, as well as with actors and directors, writers, editors, etc. The aim of the course will be to enable participants to arrive at a better “deal” - whatever that is in any particular situation.


2.3 >MARKETING AND DISTRIBUTION
	Promoter
	Iberautor Promociones Culturales 

	Name of the Activity
	European Films Crossing Boarders

	Contact person

Address

Phone

Fax

e-mail

web page


	Brigitte Veyne

Bárbara de Braganza 7, 28004 Madrid, Spain

34 91 503 6850

34 91 503 6876

bveyne@sgae.es
www.sgae.es

	Target group
	European film indusry professionals: producers, media executives, agents, ad managers, distributors, sales agents, marketing executives

	Duration of the activity
	Three independent sessions of 2,5-days

	Dates 

Venues
	during the Film Festivals of

of Cannes, Karlovy Vary, and Berlin

	Participation fee
	550 €

	Number of participants
	Per session: 25

	Participation requirements
	

	Deadline for application
	

	Programme description
	The Workshops will consist of 9 Plenary sessions of 45’, 1 Case study and 4 Working groups each accompanied by a tutor. Every workshop includes the following modules:

1. Festivals and Markets: structure and strategies

2. The acquisition of films in marketplaces

3. Marketing and communication skills

4. Pitching: the art of selling to buyers

5. Negotiating cross-borders rights agreements

6. Budgeting promotional parties, the pros and cons

7. Alternative channels of distribution

8. The economy of a script

9. Keys for making a trailer


	Promoter
	Fundacion Cultural Media

	Name of the Activity
	Media Business School - M&D

	Contact person

Address

Phone

Fax

e-mail

web page


	Hugo Lasarte, Isabel Calle

Pº de la Habana 3 - 2º, Madrid 28036 - Spain

+34 91 575 9583

+34 91 431 3303

hugo.lasarte@mediaschool.org  i.calle@mediaschool.org 

www.mediaschool.org


	Target group
	Designed for 1) European professionals with a proven track record in the field of production, distribution or marketing of a-v products with a motivation to advance their careers, 2) executives from medium to large film distribution and exhibiton companies, 3) film marketing professionals and those from fields other then the film business, wishing to specialize in the audiovisual marketing

	Duration of the activity
	M&D is proposed in 2 independent courses, each of 2 modules of each 4 days and an optional 5 to 9 day of in-company training provided by UIP

	Dates 

Venue
	March 05 and October 05

Ronda (Spain) and UK

	Participation fee
	1 000 €

	Number of participants
	Per activity: 16

	Participation requirements
	Professionals with at least two years experience/ proficiency in English/ Applicants must be able to attend both modules (Spring and Autumn)

	Deadline for application
	September 2004

	Programme description
	M&D is a specific course specialised in all theoretical and practical aspects related to film exhibition and promotion. It is designed for professionals with a proven track record in the fields of production, distribution or marketing. Led by UIP, M&D focuses on the marketing and distribution of theatrical feature films. It is a opportunity for its participants to benefit from UIP's business structure, experience and methodology and to gain insights in the film industry from an international perspective. The programme addresses global marketing and distribution strategies, effective marketing tools, the acquisition process, working with international producers and key film executives and the increasing impact of internet. This is complented by a 1 to 2 week placement in one of UIP's international offices. The programme ends with each participant presenting a project to an expert panel for evaluation. The presentation has to simulate a real life release and marketing strategy for a feature film. The first course is held in 2005 and holds 16 participants. The second course, in 2006 helds 15 participants + 5 participants who attend the MAM course.


	Promoter
	ifs internationale filmschule köln GmbH 

	Name of the Activity
	Media Design Producing

	Contact person

Address

Phone

Fax

e-mail

web page


	Alexandra Ohlsen

1 Werderstrasse, 50672 Cologne, Germany

+49 221 920 1880

+49 221 920 18899

ohlsen@filmschule.de
www.filmschule.de

	Target group
	Professionals with experience within the branches of film, TV, multimedia, marketing, audiovisual and publishing sector

	Duration of the activity
	Two blocks each consisting of 3 sessions of in-class training during a time span of 3 months

	Dates 

Venues
	25/04-29/04 2005 Cologne

30/05-03/06 2005 Rome

27/06-01/07 2005 Cologne

22/08-26/08 005 Cologne

19/09-23/09 2005 London

24/10-28/10 2005 Cologne

Cologne, London, Rome

	Participation fee
	1 400 € each block separately

Reduced price in total for both block 2 500 €

	Number of participants
	10 per block

	Participation requirements
	Applicants should have at least two years of education/ training or professional experience in one or more of the course-related fields of work. Participants should have online access. The project task has to be solved individually, but will be provided online guidance by an expert consultant. Project tasks can be carried out by using standard audiovisual equipment. 

	Deadline for application
	1. April 2005

	Programme description
	Training program in marketing and promotion of audiovisual projects. This course combines 2 modules of 3 workshops each for professionals from the audiovisual industry who wish to enhance their "product packaging" skills. Participants learn how to manage the creative process while for successful packaging in logo design, title sequences, credits, trailers, posters, brochures and web design.


	Promoter
	Strategics Entertainment Industry Training

	Name of the Activity
	Strategics - Film Marketing Workshop

	Contact person

Address 

Phone

Fax

e-mail

web page
	Christian Kmiotek

Rue de Luxembourg 238c, L-8077 Bertrange, Luxembourg

+352 45 19 80

+352 45 19 68

strategics@filmnet.lu
www.strategics.lu


	Target group
	film industry professionals:producers,distributors,sales agents, heads of marketing,financial officers,legal managers; policy makers: civil servants, heads of regional, national or supranational facilitation or support schemes; trainers and experts

	Duration of the activity
	4-day per workshop

	Dates 

Venues
	03-06/03, 23-26/06, 08-11/12 2005
Mondorf les Bains, Luxembourg

	Participation fee
	1 000€

	Number of participants
	Per activity: 15 to 16

	Participation requirements
	Applicants must submit an application form duly filled out, together with their curriculum vitae and a company profile.

	Deadline for application
	03/02, 27/05, 07/11 2005

	Programme description
	The Film Marketing Workshops assist both experienced and novice participants on how to position their film with the primary aim to focus them on the most cost-effective ways to market their projects in areas such as pitching of projects, focussing on market-oriented script development, budgeting marketing items, planning cost-effectively, approaching buyers, completing presales and sales, mastering legal issues, attracting talent and securing finance, using press and public relations, briefing still photographers to convey image of the film, creating visual design (sales sheets, brochures, posters, Internet), working with trailers and showreels editors, matching distributors' needs, targeting international markets and festivals.

All these aspects are studied through current industry examples and discussed according to the participants' projects.


	Promoter
	Strategics Entertainment Industry Training

	Name of the Activity
	Strategics - Film Test Laboratory

	Contact person

Address

Phone

Fax

e-mail

web page
	Christian Kmiotek

Rue de Luxembourg 238c, L-8077 Bertrange, Luxembourg

352 45 19 80
352 45 19 68

strategics@filmnet.lu
www.strategics.lu


	Target group
	Only graduates of a Film marketing Workshop or a Film Finance Forum can participate in the TEST

	Duration of the activity
	Two 2-days sessions

	Dates 

Venues
	October 2005 
London

	Participation fee
	0

	Number of participants
	Per activity: 20

	Participation requirements
	The Strategics Film Test Laboratory is only open to graduates of the Strategics Film Marketing Workshop and/or the Strategics Film Finance Forum.

	Deadline for application
	tbc

	Programme description
	Participants have  the opportunity to experiment the functioning of a Test screening, estimate the benefits and the lessons to gain from this experience for their own projects and evaluate the cost effectiveness of such test screenings.


	Promoter
	Vertical Strategy GmbH

	Name of the Activity
	Vertical Strategy

	Contact person 

Address

Phone

Fax

e-mail

web page
	Rut Ferner

Körnerstrasse 56, D-04107 Leipzig

+49 341 550 2032

+49 341 550 2038

info@vertical-strategy.com
www.vertical-strategy.com


	Target group
	VERTICALstrategies: independent (junior) producers

VERTICALplus: industry professionals

	Duration of the activity
	One 4-day for VERTICALstrategies

One 3-day for VERTICALplus

	Dates 

Venues
	May 2005, October 2005 (the exact dates will be published on our website)

Ferry on Baltic Sea

Halle/Leipzig, Germany

	Participation fee
	VERTICALstrategies: 650 €

VERTICALplus: 300 €

	Number of participants
	Per activity: 20

	Participation requirements
	

	Deadline for application
	Please contact us directly

	Programme description
	VERTICALstrategies is a training programme for the distribution, marketing and promotion of specialised documentary, fiction and TV productions in the low to medium budget range. The programme is aimed at independent producers and gives them a chance to examine market mechanisms and their practical implementation. VERTICALstrategies issues hands-on information and a comprehensive overview on marketing and distribution of independent films. The tutors are local and international professionals on finance, distribution, marketing and sales, commissioning editors, buyers, experts from labs and post-production facilities and more.

VERTICALplus: gathers experts of the European film business on a regular basis for think tanks where current industry issues are analysed and possible solutions developed. Discussing the current situation and learning about what is ahead. Questioning the obvious and envisioning the new European audio visual world. Producers who are MEDIA training programme graduates are welcome: an opportunity to halt, ponder and exchange ideas, to analyse the industry as much as to develop solutions.


2.4 >EXHIBITION
	Promoter
	Confédération Internationale des Cinéma s'Art et d'Essai (CICAE)

	Name of the Activity
	Cinéma Art & Essai = ACTION + MANAGEMENT

	Contact person

Address

Phone

Fax

e-mail

web page


	Enrico Chiesa

13 Square Gabriel-Faure, 75017 Paris - France

+33 1 56 33 13 29

+33 1 43 80 41 14

cicae@art-et-essai.org
www.cicae.org

	Target group
	personnel of the art theatres: management, programming, communication

	Duration of the activity
	Activity of 10-days workshop

	Dates 

Venue
	8-18/03 2005

Venice

	Participation fee
	500 €

	Number of participants
	80

	Participation requirements
	For people working in European cinemas wishing to develop their activities in favour art-house movies.

	Deadline for application
	Application form will be only online Nov-Dec 2005

	Programme description
	The aim of the programme is to favour the development of art house cinema exhibition in Europe, by improving cultural action, managerial skills and networking synergies. 

The course consists in transferring the specific know-how of art house cinemas managers (‘’art & essai’’, ‘’Programm Kinos’’….) and is based mainly on case studies and workshops.

It covers 3 areas: general background, programming & animation, marketing & management. 

It offers training in 3 languages, German, French and Italian and a group with simultaneous translation into English (4 groups of 20).

The target is the ‘’young generation’’ intended in a double sense: beginners / young professionals, as well as managers of mainstream cinemas wishing to develop art house in their theatres, especially in countries where this sector is scarce. 

Scholarships available, in priority for ‘’new countries’’ and ‘’small cinemas’’ (1 - 3 screens, < 150 000 admission per year, little financial possibilities).




	Promoter
	Mediasalles

	Name of the Activity
	DigiTraining Plus: New Technologies for European Cinemas

	Contact person

Address

Phone

Fax

e-mail

web page


	Elisabetta Brunella

Via Soperga 2, Milano 20127 - Italy

+39 02 669 844 05

+39 02 669 157 4

infocinema@mediasalles.it
www.mediasalles.it


	Target group
	European cinema exhibitors and professionals from the associations representing cinema owners, with specific attention to small companies and middle management coming from medium/large size companies (such as heads of programming, marketing and promotion managers, technical experts).

	Duration of the activity
	One workshop lasting 5 days

	Date

Venue
	6-10/04 2005

Kuurne (BE)

	Participation fee
	400 €

	Number of participants
	35

	Participation requirements
	Applicants will be selected on the basis of their experience and interest in the topics of the course. These will be described using the application form.

	Deadline for application
	25 February 2005

	Programme description
	The objective of this activity is to transmit up-to-date knowledge of digital screening and digital cinema. Special attention will be devoted to the technological aspects of digital screening, to the economic and commercial aspects, to the market potential and to legal issues linked to changes in the distribution process. Content of the workshop:  

- Introduction and general overview of the market;

- EU, US and Asian market;

- Digital products;

- Worldwide players;

- Technical overview;

- Exhibitors and distributors, changes in the distribution chain, financial and legal aspects;

- from an independent exhibitor’s point of view;

- digital cinema economy, business models, break-even costs;

- technological upgrading;

-  the European market for digital products;

- case studies of successful experiences;

- demos of a digital film projection.


2.5 >FINANCE AND LEGAL ASPECTS 
	Promoter
	Erich Pommer Institut (EPI)

	Name of the Activity
	Essential Legal Framework

	Contact person

Address

Phone

Fax

e-mail

web page
	Andrea Peters (Project Coordinator)

Försterweg 2, D-14482 Potsdam – Germany

+49 331 721 28 80

+49 331 721 22 81

mail@epi-medieninstitut.de
www.epi-medieninstitut.de


	Target group
	film and tv producers, lawyers, bankers, packagers, film subvention institutions, fund managers

	Duration of the activity
	Two seminars each lasting 2 and 3 days each

	Dates 

Venues
	June 9-12 and November 2-6 2005

Palma de Mallorca, Spain

	Participation fee
	1050 €, 1 150 €

	Number of participants
	Per seminar: 25

	Participation requirements
	

	Deadline for application
	

	Programme description
	Essential Legal Framework should develop the ability of the a-v professionals to appreciate and use the European dimension in the development, production, marketing and distribution of their programmes in the fields of legal frameworks and in particular property rights. The 3 activities proposed (WS 1: The International Television Format Trade, WS 2: European co-production: legal and financial aspects, and the website Legal Basics (www.legalbasics.org)) treat the different legislations and practices in the different member states. In the previously by MEDIA supported programme EPI proposed 3 workshops instead of 2 for present proposal. The workshop 'Rights Clearance' has been deleted.


	Promoter
	Strategics Entertainment Industry Training

	Name of the Activity
	Strategics - Film Finance Forum

	Contact person

Address

Phone

Fax

e-mail

web page
	Christian Kmiotek

Rue de Luxembourg 238c, L-8077 Bertrange, Luxembourg

352 45 19 80

352 45 19 68

strategics@filmnet.lu
www.strategics.lu


	Target group
	Film industry professionals: producers, distributors, sales agents, their collaborators, finacial officers, legal managers, shareholders; financial and legal community professionals: bankers, financiers, lawyers, investors, their collaborators, relationship/account managers, auditors, legal managers, corporate finance consultants, analysts; policy makers:civil servants, heads of regional, national or supranational facilitation or support schemes; trainers and experts

	Duration of the activity
	Two 3-days forums

	Dates 

Venues
	15-17/04 2005 

Luxembourg

	Participation fee
	1 000€

	Number of participants
	Per activity: 27 to 28

	Participation requirements
	Applicants must submit an application form duly filled out, together with their curriculum vitae and a company profile.

	Deadline for application
	11/03 2005

	Programme description
	Forums are focused on three main subjects: European co-productions, debt-financing and tax driven instruments. Aim is to show how different schemes can be combined. Case studies are brought to discussion.


3. ANIMATION 
	Promoter
	Association Européenne du Film d'Animation

	Name of the Activity
	Cartoon Masters

	Contact person

Address

Phone 

Fax 

e-mail

web page
	Caroline Thirion

Avenue Lambermont 314, 1030 Bruxelles - Belgium

+32 2 245 1200

+32 2 245 4689

masters@cartoon.skynet.be
www.cartoon-media.be


	Target group
	producers, directors, screenwriters, distributors, financers

	Duration of the activity
	Four master courses of: three 3-days and one 2-days

	Dates and venues
	Cartoon Creativity  17-19/02/05 in Bremen, 

Cartoon Future       21-23/04/05 in La Coruña, 

Cartoon Finance     24-25/06/05 in Halle, 

Cartoon Feature     17-19/11/05 in Munich

	Participation fee
	400 €

	Number of participants
	Per activity: 40

	Participation requirements
	

	Deadlines for application
	07/02 2005 for Cartoon Creativity

	Programme description
	Cartoon Masters aims to offer a space of training and exchange where professionals can be kept updated on the evolution of the new technologies in animation, the new formats and the new ways of writings. New forms of management are necessary, new languages have to be invented. The cinematographic exploitation of multiple animated long features shows a real potential of the animation sector and talent of the European professionals that has to be consolidated and developed.


	Promoter:
	MotionWorks GmbH

	Name of the Activity:
	EAM (European Animation Masterclass)

	Contact person

Address

Phone

Fax

e-mail

web page


	Katerina Hagen

11 An der Waisenhausmauer, 06110 Halle, Germany

+49 345 20 56 90

+49 345 20 56 922

office@motionworks-halle.com

www.motionworks-halle.com

	Target group:
	Young professionals with first experience in animation /postgraduates of animation studies orientating in professional animation production and postproduction of cartoons

	Duration of the activity:
	One 5-month session per year

	Dates 

Venues
	14/03 - 12/08 2005 and 13/02 - 12/07 2006

Germany, Italy and Czech Republic

	Participation fee:
	Free of charge

	Number of participants:
	20

	Participation requirements:
	

	Deadline for application:
	

	Programme description:
	EAM was formerly promoted by FAM. Notwithstanding the objectives and the contents will not change. The masterclass consists on 5 months intensive training for 10 participants. It will allow students to produce their own one-minute animation film from original idea to animation, colorisation and soundtracking, tutored by internationally reknowed trainers. Following this 5-month training, participants are offered a 2-month internship in a European animation studio. Participants will learn step by step the complete production process of an animated film.


	Promoter
	la Poudrière, école du film d’animation

	Name of the activity
	Réalisation de films d’animation : adaptation littéraire et films de commande

	Contact person

Address

Phone

Fax

e-mail

web page


	Isabelle Elzière-Delalle, Annick Teninge

12, rue Jean Bertin, 26000 Valence, France

+33 4 75 82 08 08

+33 4 75 82 08 07

poudriere@wanadoo.fr

	Target group
	Professionals and post graduates from the animation sector

	Duration of the activity
	11 weeks divided into 2 parts

	Dates 

Venue
	25/04 2005 – 08/07 2005

La Poudrière, Valence

	Participation fee
	610 €

	Number or participants
	8

	Participation requirement
	

	Deadline for application
	March 11, 2005

	Programme description
	The course is divided into 2 parts: First part lasts 6 weeks and it is focused on the adaptation of books for children; the focus is on storytelling, continuity editing, rhythm, artistic choices in relation to the original book’s visual and literary qualities. The first 3 weeks will be individualised and each participant will work on the book of their choice, while the following 3 weeks will comprise group work for the development of a concept for series. Following this first part, participants will attend the Annecy International Animation Festival and market (one week), an exceptional opportunity for the participants to asses the diversity of international production as well as to meet key professionals, and to live the reality of the industry. After that, the second part of the course will be focused on directorial choices, precise timing and contractual obligations. This modules involves directing and advertising a film, simulating a professional relationship with a client, etc.


	Promoter
	Center for Videregaaende Uddannelse Midt-Vest

	Name of the Activity
	The Animation Workshop - Professional Training 2005

	Contact person

Address

Phone

Fax

e-mail

web page


	Timothy Leborgne

3 Roedevej, 8800 Viborg – Denmark

+45 87 25 54 00

+45 87 25 54 11

tim@animwork.dk
www.animwork.dk/Default.asp?ID=85

	Target group
	European professionals from the audiovisual industry wishing to specialize in the fields of concept development for animation film projects, visual development for games or 3D character animation for games, with a particular attention to participants from the acceding European countries.

	Duration of the activity
	3 workshops

	Dates 

Venue
	3D Character Animation for Games: 14/03/2005-15/06/2005

Concept Development: 18-29/04/2005
Visual Game Development: 5-16/09/2005
The Animation Workshop, Viborg, Denmark

	Participation fee
	3D Character Animation for Games: 2 800 €

Concept Development: 840 €
Visual Game Development: 840 €

	Number of participants
	Per activity: 12

	Participation requirements
	>3D Character Animation for Games: basic 2D and/or 3D animation skills, good computer knowledge, fair drawing skills, very strong motivation and capacity to work hard.

>Concept Development: good drawing skills, strong artistic and narrative creativity, very strong motivation and capacity to work hard. Participants will come to the course with their own projects to be developed under the supervision of the tutors.

>Visual Game Development: good drawing and design skills, both on paper and on the computer, strong creativity and a good knowledge of the gaming industry, very strong motivation and capacity to work hard. Participants will come to the course with their own projects to be developed under the supervision of the tutors.

	Deadline for application
	3D Character Animation for Games: 14/01/2005

Concept Development: 18/02/2005
Visual Game Development: 5/07/2005

	Programme description
	>The Concept Development for Animated TV Series and Feature Films involves the practical analysis of creating and selling animated films and TV programmes. The artistic components and formats will be explained in lectures. The participants have the opportunity to present and develop their own projects in small workshops and individual sessions with acclaimed industry professionals.

>Visual Game Development will be the creation and development of original designs for game concepts, characters and universes. Participants come with their own projects. During workshops, individual sessions and on-line follow-up sessions they will learn to fully develop their projects for game designs and concepts. 

>3D Character Animation for Games implies artistic and technical lectures, game analysis, assignments, production simulation. At the end of the course the participants are ready to start working as animators for any European game production company. 

For the Concept Development and Visual Game Development courses (each 10 days), there will be a 6 month on-line follow-up of the development of the participants’ own projects. The animation Workshop will keep track of the progress of each participant's project as well. For the 3D character animation for games course, the follow-up will consist of keeping track of and staying in contact with the participants and their professional careers, with the view of up-keeping a community of former students.


	Promoter
	University of the West of England, Bristol (UWE)

	Name of the Activity
	The Three Month Bristol Animation Course

	Contact person

Address

Phone

Fax 

e-mail 

web page
	Sophie Harbour

Faculty of Art, Media and Design, Bower Ashton Campus, 

Kennel Lodge Rd, BS3 2JT Bristol – UK

+44 117 966 3411

+44 117 966 3908

sophie.harbour@uwe.ac.uk OR

amd.shortcourses@uwe.ac.uk 

www.uwe.ac.uk/amd/bristolanimation


	Target group
	professional European animators, European postgraduate students in need of a "skills update" or "skills development" programme

	Duration of the activity
	Two separate workshops lasting 55 days each

	Dates 

Venues
	27/06 to 09/09 2005 

03/10 to 16/12 2005

Bristol

	Participation fee
	1 532 €

	Number of participants
	Per workshop: 15

	Participation requirements
	

	Deadline for application
	Summer Course: 1st April 2005

Autumn Course: 10th July 2005

	Programme description
	The course is based on the understanding of production, design and direction and focuses on core craft skills and techniques associated with character animation. According to their experience the participants work either in 2D (drawn) or 3D (model/clay) animation techniques, applying  the latest digital technologies in 2D (Toon Boom Studio) and 3D (Stop Motion Pro) animation. Participants study performance, timing, staging, character development, sound, lifedrawing and movement and attend a timetabled series of workshops, seminars and master classes. At the end of the course they will have developed a showreel for presentation to potential employers. The course is led by 3 main tutors, 6 supporting tutors and by visiting lecturers from the industry.


4. NEW TECHNOLOGIES 
4.1 >DIGITAL PRODUCTION TECHNOLOGIES
	Promoter
	Association Premiers Plans

	Name of the Activity
	Ateliers Premiers Plans

	Contact person

Address

Phone

Fax

e-mail

web page
	Catherine Benazeth 

54 rue Beaubourg, 75003 Paris

+33 1 42 71 53 70 

+33 1 42 71 01 11 

catherine.benazeth@premiersplans.org
www.premiersplans.org


	Target group
	young European filmmakers from 18-40 yrs old 

	Duration of the activity
	Two activities of 10-days

	Dates 

Venues
	01-10/07/05 and 22/ 01/06

Angers

	Participation fee
	

	Number of participants
	Per activity: 10

	Participation requirements
	

	Deadline for application
	

	Programme description
	The activity for young filmmakers (18-40) will use the recent digital technologies that find their way into the cinema, from production to distribution. With the help of well known and experienced professionals it tries to find answers to the introduction of new technologies and their influence on the very creation on the level of photography and frame, editing, music and sound, actors' direction.


	Promoter:
	MotionWorks GmbH

	Name of the Activity:
	EAM (European Animation Masterclass)

	Contact person

Address

Phone

Fax

e-mail

web page


	Katerina Hagen
11 An der Waisenhausmauer, 06110 Halle, Germany
+49 345 20 56 90
+49 345 20 56 922
office@motionworks-halle.com
www.motionworks-halle.com

	Target group:
	Young professionals with first experience in animation /postgraduates of animation studies orientating in professional animation production and postproduction of cartoons

	Duration of the activity:
	One 5-month session per year

	Dates 

Venues
	14/03 - 12/08 2005 and 13/02 - 12/07 2006
Germany, Italy and Czech Republic

	Participation fee:
	Free of charge

	Number of participants:
	20

	Participation requirements:
	

	Deadline for application:
	

	Programme description:
	EAM was formerly promoted by FAM. Notwithstanding the objectives and the contents will not change. The masterclass consists on 5 months intensive training for 10 participants. It will allow students to produce their own one-minute animation film from original idea to animation, colorisation and soundtracking, tutored by internationally reknowed trainers. Following this 5-month training, participants are offered a 2-month internship in a European animation studio. Participants will learn step by step the complete production process of an animated film.


	Promoter
	Academy of Film & Television “Konrad Wolf” 

(Hochschule für Film and Television)

	Name of the Activity
	INSIGHT OUT Academy 2005

	Contact person

Address

Phone

Fax 

e-mail

 

web page
	Andrea Peters, Project Coordinator 

Marlene-Dietrich-Allee 11, D-14482 Potsdam

0049-331-6202-791

0049-331-6202-799

insightout@hff-potsdam.de  a.peters@hff-potsdam.de
www.hff-potsdam.de




	Target group
	top-level European decision makers in the film, TV and new media industries: film & TV executives, line- & creative producers, financing experts & managers, media scientists, journalists, production managers, directors and supervisors

	Duration of the activity
	Six days

	Date(s )

Venue(s)
	21-26/02 2005

Potsdam-Babelsberg and Berlin/Germany

	Participation fee
	From 940 € to 1 500 € 


	Number of participants
	25

	Participation requirements
	Participants must be residents in countries participating in the MEDIA PLUS Programme.

Proficiency in English, the working language of the course. 

	Deadline for application
	15th January 2005

	Programme description
	Film is going digital and Television is going High Definition.

New digital production methods start changing the traditional workflow in film and television. Scripts are written and revised electronically, the storyboarding process is getting enhanced through interactive technologies, feature films are simulated in real-time environments using gaming technology. 

As recently proven in “The Polar Express” one single actor can play several different roles in fully computer animated feature films. More and more 30 mm footage is edited digitally and new digital recording methods allow full control of the image quality from shooting to post-production. Music composers are discovering new sound design methods and use advanced surround methods. In the near future digital projection of high-definition film footage will complete the fully digital production chain and new play out platforms like mobile devices with high- resolution displays will offer new distribution methods.

What does that all mean for the professionals in film and television production? How will new technologies affect their traditional work flows? Where are the artistic advantages of increasing computing speed and storage space? What kind of equipment needs to be involved for producing high-end film and television projects?

INSIGHT OUT, HFF Academy 2005 on Digital Production Methods in Film and Television, will bring together experts to share their experiences using the latest production technologies and methods. In panels, lectures and presentations in a workshop-like atmosphere, INSIGHT OUT offers a full week of high-level insights into the current state of the art in HD film and television production. Learn from the award-winning makers of “Lord of the Rings” and “Finding Nemo”, compare 35mm with HD projection, experience new surround sound Wavefield synthesis and get an overview on HD standards and current production hardware and software.


4.2 >PROGRAMMES ON INTERACTIVITY 
	Promoter
	Stichting Mediamatic

	Name of the Activity
	Mediamatic Interactive Film Lab

	Contact person

Address

Phone

Fax

e-mail

web page
	Mrs. Jans Possel

Postbus 17490, 1001 JL Amsterdam, The Netherlands

+31 20 6389901

+31 20 6387969

jans@mediamatic.net
www.mediamatic.net, www.korsakow.org


	Target group
	Media professionals from all EU countries: authors and directors of film, radio, tv, video and new media content

	Duration of the activity
	Five separate 6-day workshops 

	Dates 

Venues
	20-26 March, 24-29 April, 12-17 June, 20-25 July, 

2-7 October

Oulu (Finland), Tartu (Estonia), Budapest, Prague, Bratislava

	Participation fee
	0

	Number of participants
	Per activity: 20

	Participation requirements
	check www.korsakow.org 

	Deadline for application
	check www.korsakow.org

	Programme description
	On the basis of its past experiences Mediamatic has decided to now focus its programme on countries with a lesser developed audio-visual industry. This new training activity consists of five 6-days workshops about the authoring of interactive, nonlinear storytelling with audio-visual media, organised with the art, film and tv schools or departments of universities in 5 different countries: Finland, Estonia, Hungary, the Czech Republic and Slovakia, in March, April, June, July, October 2005. All workshops follow the same programme. The focus of the lessons can be adapted to the interests and background of the participants and to the curricula of the partner schools. The methodology of the workshops is based on the Korsakow System, a database driven authoring environment for interactive storytelling. Each workshop opens with a symposium with two guest lecturers who present their films and their views on interactive film. This opening symposium is attended by the students and local a-v media professionals of the hosting school. It serves as a platform for networking for the local a-v industry and as an introduction to the content and concepts of interactive film. 

The closing session is meant for the same audience as the opening symposium and serves partly as a means for dissemination of the results. 


	Promoter
	Hochschule für Fernsehen und Film, Munich, Germany

	Name of the Activity
	sagas writing interactive fiction -Developing Narrative Games Workshop

	Contact person

Address

Phone

Fax 

e-mail 

web page
	Dr. Brunhild Bushoff

c/o Bayerisches Filmzentrum, Bavariafilmplatz 7, D-82031 München

Germany

+49 89 649 811 30

+49 89 649 813 30

sagas@sagas.de
www.sagas.de


	Target group
	Scriptwriters, directors, producers,

artists, designers, developers, programmers, conceptors.

	Duration of the activity
	5 days

	Date(s )

Venue
	February 25 2005 - March 03 2005 

HFF, Munich, Germany

	Participation fee
	Freelancer: 400 €

Company Delegates: 1 600 €

	Number of participants
	ca. 20

	Participation requirements
	Professional experience in media production

	Deadline for application
	February 4 2005

	Programme description
	In this intensive five-day workshop, the participants will work both alone and in teams to develop a design treatment for a narrative game.They will begin by studying the fundamental principles of computer game design, and then go on to explore the relationship between interactivity and narrative.There will be a few lectures, but most of the activities will be fullyhands-on, involving brainstorming, discussion, and presentations from theparticipants to the group. By the end of the workshop each team will haveaddressed a number of critical design issues, including genre, platform, target audience, user interface, the player's role, temporal structure,narrative structure, character and backstory creation, perspective, tool set, and media usage.


	Promoter
	Hochschule für Fernsehen und Film, Munich, Germany

	Name of the Activity
	sagas writing interactive fiction -Interactive Digital Moviemaking Workshop

	Contact person

Address

Phone

Fax 

e-mail 

web page
	Dr. Brunhild Bushoff

c/o Bayerisches Filmzentrum, Bavariafilmplatz 7, D-82031 München

+49 89 649 811 30

+49 89 649 813 30

sagas@sagas.de
www.sagas.de




	Target group
	Scriptwriters, directors, producers,

artists, designers, developers, programmers, conceptors…

	Duration of the activity
	6 days

	Date(s )

Venue(s)
	March 31 2005 - April 07 2005

HFF, Munich, Germany

	Participation fee
	Freelancer: 400 € 
Company Delegates: 1600 €

	Number of participants
	ca. 20

	Participation requirements
	Professional experience in media production

	Deadline for application
	March 3 2005

	Programme description
	This practical workshop deals with the design and production of desktop interactive non-linear narratives using "live-action" video footage. All the different aspects of creating interactive movies will be explored, although the emphasis will be on the visual metaphors for interaction rather than written scriptwriting: participants will be asked to think laterally about their definition of narrative when issues of interactivity are concerned.Actual desktop production techniques will be demonstrated, but the course will concentrate on innovative and aesthetic issues rather than detailed technical complexities of delivery platform and software.A lecture-based strand of this workshop presents ways in which moving images have been, and could be, made interactive – investigating structure, interface and metaphor, and the importance of content. There will also be some discussion of the relevance of newly developing 'convergence' areas of interactive digital TV and set-top boxes. The practical strand shows how actual products could be piloted on a low-budget desktop system. Video cameras are provided for participants to generate their own video footage as a response to the techniques learnt, and the digital production cycle from video acquisition to multimedia authoring (Director) will be demonstrated.Within the short span of the course each participant (or small group) should be able to produce a modest piece of interactive digital video for presentation on the final day and to take home with them from the workshop. 


	Promoter
	Hochschule für Fernsehen und Film, Munich, Germany

	Name of the Activity
	sagas writing interactive fiction -Workshop on Creative Broadband Potentials

	Contact person

Address

Phone

Fax 

e-mail 

web page
	Dr. Brunhild Bushoff

c/o Bayerisches Filmzentrum, Bavariafilmplatz 7

82031 München

Germany

+49 89 649 811 29

+49 89 649 813 29

sagas@sagas.de
www.sagas.de


	Target group
	Scriptwriters, directors, producers,

artists and designers as well as developers, programmers, conceptors.

	Duration of the activity
	5 days

	Date(s )

Venue(s)
	May 19 2005 - May 25 2005

ZKM, Karlsruhe, Germany

	Participation fee
	Freelancer: 400 €, Company Delegates: 1 600 €

	Number of participants
	ca. 20

	Participation requirements
	Professional experience in media production

	Deadline for application
	May 2 2005

	Programme description
	This practical workshop deals with the design and production of desktop interactive non-linear narratives using "live-action" video footage. All the different aspects of creating interactive movies will be explored, although the emphasis will be on the visual metaphors for interaction rather than written scriptwriting: participants will be asked to think laterally about their definition of narrative when issues of interactivity are concerned.Actual desktop production techniques will be demonstrated, but the course will concentrate on innovative and aesthetic issues rather than detailed technical complexities of delivery platform and software.A lecture-based strand of this workshop presents ways in which moving images have been, and could be, made interactive – investigating structure, interface and metaphor, and the importance of content. There will also be some discussion of the relevance of newly developing 'convergence' areas of interactive digital TV and set-top boxes. The practical strand shows how actual products could be piloted on a low-budget desktop system. Video cameras are provided for participants to generate their own video footage as a response to the techniques learnt, and the digital production cycle from video acquisition to multimedia authoring (Director) will be demonstrated.Within the short span of the course each participant (or small group) should be able to produce a modest piece of interactive digital video for presentation on the final day and to take home with them from the workshop. 


4.3 >MULTIMEDIA
	Promoter
	Consorzio Interuniversitario Formazione per la Comunicazione (FOR.COM)

	Name of the Activity
	IVAN (Innovating Video Art through New technologies) 

	Contact person

Address

Phone

Fax

e-mail

web page


	Giuseppe Luca Polizzi and Eleonora Pezzarossa

Via Virginio Orsini 17/A, 00192 Roma, Italy

+39 06 360 8151

+39 06 360 05661

pezzarossa@forcom.it  info@forcom.it 

www.forcom.it 

	Target group
	Students of audiovisual art and cinema, art directors, graphics, programmers, scenographers, communication experts, animation people, video and audiovisual workers.

	Duration of the activity
	One activity of on-line + workshop + internship

	Dates 

Venues
	September, November 2005

on-line and Rome and Ruvo di Puglia (South of Italy)

	Participation fee
	1 000 € covering travel in Italy (not to Italy) and subsistence in Italy

	Number of participants
	64

	Participation requirements
	Students interested in video art through new technologies and its application to the audiovisual market

	Deadline for application
	June-July 2005

	Programme description
	The specific objective of this course is the production and delivery of a training activity named Expert in Digital Technologies applied to Multimedia Visual Art, related to the study and the use of new technologies in communication and expression modalities which has characterised and are characterising the Video ARt. The course will be delivered through blended approach, where face to face modules will be integrated with on-line ones. The course intends to promote innovative modalities of communication leading to a true revolution in the context, allowing not only a reproduction of reality but also its interpretation. It will allow multimedia operators to exploit all the possibilities offered by the digital technologies in order to analyse and modify images following a creative approach. Modules include: audiovisual market versus video art; digital production tools; intermedia production, etc


	Promoter
	International Centre for Art and New Technologies in Prague (CIANT)

	Name of the Activity
	TransISTor

	Contact person

Address

Phone

Fax

e-mail

web page


	Pavel Smetana

Kubelikova 27, CZ-1300 Praha 43, Czech Republic

+420 296 330 965

+420 296 330 964

info@ciant.cz 

www.ciant.cz   

	Target group
	Creative professionals and up-and-coming talents (authors, directors, editors, designers, graphic artists and educators) with strong personal visions and high motivation to adopt new techniques of design and production, especially those who are ready to explore the possibilities offered by transdisciplinary approach to new media content creation.

	Duration of the activity
	Two sessions each: 3 consequent modules lasting 4, 5 and 3 days each (9 hours per day)

	Dates 

Venue
	04-17/07 2005, 29/08-11/09 2005

Prague

	Participation fee
	2 400 €

	Number of participants
	Per activity: 15

	Participation requirements
	

	Deadline for application
	1st of May 2005, 31st of May 2005

	Programme description
	TransISTor aims to offer transdisciplinary training courses in the field of advanced multimedia technologies related to new forms of storytelling creation. It will provide specialised training modules focusing on: 1) creative potential of motion capture, tracking and sensing technologies; 2) techniques for 3D virtual environments and real-time image/sound manipulation; 3) Artificial intelligence and artificial life for gaming and special effects. Participants will obtain information and skills related to the principles of advanced audiovisual techniques which are necessary for creation of complex multimedia products


5. SCRIPTWRITING 
	Promoter
	Webshields Limited trading as Arista Development

	Name of the Activity
	Arista 6 days Development Workshops

	Contact person

Address

Phone

Fax

e-mail

web page
	Stephen Cleary

11 Wells Mews 4th Floor, UK-W1T 3HD London 

+44 207 323 1775

+44 207 323 1772

arista@aristotle.co.uk
www.aristadevelopment.com


	Target group
	European film, television and new media professionals involved in writing, development, shaping, production, and direction of dramatic narrative stories, in the main fiction, but not exclusively so.

	Duration of the activity
	Activity 2 is 4 separate residential Story Development Workshops *6 days

	Dates 

Venues
	tba

8 in new member states, 4 in London, and tba

	Participation fee
	6 day workshops: 1 500 € freelance, 3 000 € corporate rate

	Number of participants
	Per 6 day  workshops: 30

	Participation requirements
	6 day  workshops: Project teams need to bring active project

                              Developers provide CV detailing experience

	Deadline for application
	6 day  workshops: rolling applications

	Programme description
	Activity 2 is a 6 day residential Workshop with projects in development, taking place in Ancona-IT and trains its participants (producers, writers and directors as groups) in European dramatic theory, storytelling traditions, story structures and techniques of story analysis, project and team analysis and general project development. 

On the first day each team is assigned a story editor who accompanies the team through the week. And each project is assigned a Course Project Supervisor (who has the responsibility of 2 projects and their story editors and team) who oversees the Project Work.


	Promoter
	Webshields Limited trading as Arista Development

	Name of the Activity
	Arista 2 days Development Workshops

	Contact person

Address

Phone

Fax

e-mail

web page
	Stephen Cleary

11 Wells Mews 4th Floor, UK-W1T 3HD London 

+44 207 323 1775
+44 207 323 1772
arista@aristotle.co.uk
www.aristadevelopment.com


	Target group
	European film, television and new media professionals involved in writing, development, shaping, production, and direction of dramatic narrative stories, in the main fiction, but not exclusively so.

	Duration of the activity
	Activity 1 is 6 separate non residential workshops of *2 days

	Dates 

Venues
	tba

8 in new member states, 4 in London, and tba

	Participation fee
	2 workshops: 50 € – 300 € (freelance versus corporate rate)

	Number of participants
	Per 2 day workshops: 50

	Participation requirements
	2 day workshops: general subject in subject

	Deadline for application
	2 day workshops: see local MEDIA Desk for details

	Programme description
	Arista continues its work supported previously by MEDIA with the design of Activity 1 that anticipates on the professionals of the new EU member states to integrate them into theories and practice of development in order that they are not left behind, whilst at the same time recognizing the fact that these professionals have very little money an thus the need to keep the participation fees as low as possible. To this non-residential activity, organised in cooperation with the local MEDIADesks, can attend the targeted professionals without a project. These workshops of 2 days are an introduction to the basic principles of film, tv and new media development with a practical guide to adaptation from source material in another medium. This is accompanied by a general guide to international story structure models and a presentation on developing for the market. 


	Promoter
	la fémis

	Name of the Activity
	Documentaire et Histoire

	Contact person

Address

Phone

Fax 

e-mail 

web page
	Héléna Fantl

6 rue Francoeur, F-75018 Paris

+331 53 41 21 42

+331 53 41 02 80

helena.fantl@femis.fr
www.femis.fr


	Target group
	Réalisateurs ayant un projet de film documentaire historique, utilisant ou non des documents d’archives. 

	Duration of the activity
	5 jours

	Date

Venue
	Automne 2005 (à préciser)

Région Acquitaine

	Participation fee
	1 500 € 

	Number of participants
	10 max

	Participation requirements
	Les candidats seront sélectionnés sur un dossier rédigé en anglais qui comportera : CV, note d’intention, synopsis court, éventuellement cassette VHS de films déjà réalisés ou de séquences déjà tournées.

	Deadline for application
	Début automne 2005

	Programme description
	Faire progresser l’écriture de scénario de film documentaire sous la direction de tuteurs expérimentés, et grâce au contact avec d’autres réalisateurs européens. 

Développer sa réflexion sur le documentaire historique.

S’interroger sur l’utilisation de documents d’archives. Mieux appréhender la diversité de l’écriture documentaire. 

Elargir son réseau professionnel européen.


	Promoter
	Associació Cultural PILOTS

	Name of the Activity
	Pilots Mini-Pilots

	Contact person

Address

Phone

Fax

e-mail

web page


	Pere Fages

Colom 4, 17600 Figueres, Spain

+34 972 50 40 61

+34 972 50 47 60

info@pilotsworkshops.com
www.pilotsworkshops.com


	Target group
	Screenwriters, directors, producers, development executives, script editors, TV drama commissioning editors, writers with a project for television fiction in development

	Duration of the activity
	4 workshops, each of 2 to 3 days

	Dates 

Venues
	tbc

(updated information available at www.pilotsworkshops.com)

	Participation fee
	100 € per team (1 to 6 people)

	Number of participants
	8 to 10 teams per Mini-PILOTS

	Participation requirements
	Application form, project synopsis in English and CVs of all team members. 

Submission of additional material also recommended. 

	Deadline for application
	3 weeks before start of workshop 

	Programme description
	Intensive, non-residential workshops held in different European cities which offer local writers and producers with a project in development the opportunity to attend a lecture and get a first idea about the work which is done at PILOTS 


	Promoter
	Associació Cultural PILOTS

	Name of the Activity
	Pilots Television Scriptwriting Workshops

	Contact person

Address

Phone

Fax

e-mail

web page


	Pere Fages

Colom 4, 17600 Figueres, Spain

+34 972 50 40 61

+34 972 50 47 60

info@pilotsworkshops.com
www.pilotsworkshops.com 

	Target group
	Screenwriters, directors, producers, development executives, script editors, TV drama commissioning editors, writers with a project for television fiction in development 

	Duration of the activity
	Two separate workshops of 7 days each and 3 months consulting and follow-up (by phone and e-mail with tutors)

	Dates 

Venue
	April 10th - 16th 2005 

October 23rd - 29th 2005 

Sitges (Spain) 

	Participation fee
	1 550 € per team (1 to 6 people)

	Number of participants
	8 - 10 teams per workshop 

	Participation requirements
	Application form, project synopsis in English, project in original language and CVs of all team members. 

Submission of additional material also recommended: character description, sample scenes, expanded treatment, first draft script... 

	Deadline for application
	3 weeks before start of workshop 

	Programme description
	Training through projects in development based on 7 day residential workshops and 3 months consultancy after the workshop. Methodology is as follows: 
- On the first day, the project teams are invited to present themselves and their projects in the first session after the opening introductions by the Managing Director and Pedagogical co-ordinator. They are asked to say something about themselves, their projects and where they come from, so that all participants have an idea of each other's work
- A series of lectures are delivered by invited international specialists in the field of TV drama. The types of subjects include: story structure, character development, genre writing (eg. comedy, horror), team writing, dramatisation techniques, production and finance issues, case studies, co-production, country and market analyses, trends in TV drama, TV American industry and European... Lectures are followed by Q&A sessions
- Tutoring sessions: teams of up to six members are assigned to a tutor. Each day three hours of personal tutoring is foreseen. Tutors remain avaliable (consulting) for members of the team during 3 months after the workshop.


	Promoter
	Fundacion de la CV para la Investigacion del Audiovisual

	Name of the Activity
	TASTE (The Art of Screenwriting with Transnational Extend)

	Contact person

Address

Phone

Fax

e-mail

web page


	Lourdes Rubio

Plaza del Ayuntamiento 17 - 6º, 46002 Valencia - Spain

+34 96 386 9216

+34 96 386 5213

fia@uimp.es
www.fia-uimp.com

	Target group
	Screenwriters, trainers of screenwriters, script users and producers

	Duration of the activity
	A two-days training course

	Date

Venue
	June 2005

Valencia (Spain)

	Participation fee
	500 €

	Number of participants
	20

	Participation requirements
	

	Deadline for application
	May 15th 2005

	Programme description
	This project's aim is to provide specific tools to improve the creation of stories and scripts and to explore the new tendencies integrating the new reality in the first stages of the creation of a film, right from the training of screenwriters up to the development of the script. The training will be focused on case studies of specific selected films; the case analysis includes discussion with the film makers and the participants, including also plenary sessions. The workshop will involve the participation of the films' scriptwriters and also some of their producers who will explain the creative process.


	Promoter
	The Script Factory

	Name of the Activity
	The Script Factory SCENE insiders

	Contact person

Address

Phone

Fax

e-mail

web page
	Ana Smith

Welbeck House, 66-67 Wells Street, UK- W1T 3PY London

+44 20 7323 1414

+44 20 7323 9464

ana@scriptfactory.co.uk
www.scriptfactory.co.uk


	Target group
	Managers, producers, directors, director/writers, sales agents, distributors, marketing executives and script editors, script readers, script developers

	Duration of the activity
	3 separate sessions of 3 days and 1 session of 5 days 

	Dates 

Venues
	International Film Festivals at Edinburgh – August 2005, Warsaw – October 2005, London – October 2005, Gothenburg – February 2006

	Participation fee
	Edinburgh, Warsaw and Gothenburg 300 €

London 600 €

	Number of participants
	Per session: 25 

	Participation requirements
	Participation by application details on www.scriptfactory.co.uk

	Deadline for application
	First deadline for application June 2005 

Second deadline September 2005

	Programme description
	SCENE insiders takes place at 4 international film festivals where they will be delegates at the Festival.

The training consists on 3 elements: a programme of module-based training workshops led by individual tutors; a programme of selected panel events/masterclasses given by filmmaking experts; an on-line follow-up programme . Modules will be mainly focused on: genre, screenplay analysis, treatment, pitching, the controlling idea.

There will be significant emphasis on distance learning through on-line technology and the opportunity to maintain and develop contact between participants through the web.


	Promoter
	Stichting SOURCES

	Name of the Activity
	SOURCES 2 Script checks

	Contact person

Address

Phone

Fax

e-mail

web page


	Renate Gompper
Köthener Strasse 44, 10963 Berlin, Germany
+49 30 886 0211
+49 30 886 0213
info@sources2.de
www.sources2.de


	Target group
	Professional Screenwriters and teams of screenwriters with their producers, directors, cowriters; script developers, advisers, mentors and trainers

	Duration of the activity
	2 independent sessions Script Checks each of 1 ½ days, 2 hours per project 

	Dates 

Venues

	February 2005 at the Berlinale Talent Campus, 

November 2005 at the Ljubljana International Film Festival/Slovenia (concrete dates have still to be fixed with the festivals involved) 

	Participation fee
	none

	Number of participants
	total 12 participants

	Participation requirements
	Participants of SOURCES 2 Script Checks must be professional screenwriters or writer/producer/director teams who are selected on the basis of the creative quality, production potential and cross border appeal of the script/treatment submitted as well as their previous professional experience and motivation. 

	Deadline for application
	15th January 2005, 1st October 2005 (tbc.)

	Programme description
	SOURCES 2 offers intensive training and script development courses for professionals by organising several activities throughout Europe. 

SOURCES 2 Script Checks are inspirational idea-bouncing sessions with a script advisor during an International Film Festival: In a 2-hour script consultation, screenwriters or writer/producer/ director teams receive professional feed-back and advice for their feature film projects in development. This individual format is especially relevant for those who are not able to follow-up a long-term training course.


6. TRAINING FOR TRAINERS

	Promoter
	la fémis

	Name of the Activity
	Encourager la mobilité d’étudiants d’écoles de cinéma

Formation des formateurs 4ème et 5ème session

	Contact person

Address

Phone

Fax 

e-mail 

web page
	Héléna Fantl

6 rue Francoeur, F-75018 Paris

+331 53 41 21 42

+331 53 41 02 80

helena.fantl@femis.fr
www.femis.fr


	Target group
	Directeurs des études, responsables pédagogiques écoles de cinéma européennes

	Duration of the activity
	3 days

	Date

Venue
	03-05/03 2005 and 16-18/03 2006
Paris

	Participation fee
	400 €

	Number of participants
	

	Participation requirements
	

	Deadline for application
	04/02 2005 and 15/02 2006

	Programme description
	Atelier de réflexion pédagogique :

Quel enseignement peut-on tirer des expériences d’échanges d’étudiants de cinéma existantes ? 

Quel dispositif pédagogique faut-il mettre en place pour encourager les échanges, pour les rendre plus fructueux, et pour les intégrer pleinement dans les cursus des écoles ?


	Promoter
	la fémis

	Name of the Activity
	Enseigner les nouveaux médias

Formation des formateurs 17ème session

	Contact person

Address

Phone

Fax 

e-mail 

web page
	Héléna Fantl

6 rue Francoeur, F-75018 Paris

+331 53 41 21 42

+331 53 41 02 80

helena.fantl@femis.fr
www.femis.fr


	Target group
	Enseignants et responsables de départements de nouveaux médias d’écoles européennes de cinéma et d’art

	Duration of the activity
	3 days

	Date

Venue
	16-18/06 2005

Paris

	Participation fee
	400 € incluant prise en charge des frais de voyage et de l’hôtel 

	Number of participants
	15 max

	Participation requirements
	

	Deadline for application
	20/05 2005

	Programme description
	Thème de la session : Enseigner les (nouveax ?) medias.

La deuxième génération de cursus de médias dans les écoles à orientation artistique : quel contenu ?


	Promoter
	North by Northwest

	Name of the Activity
	North by Northwest Seven Samurai

	Contact person

Address

Phone

Fax

e-mail

web page


	Anette Funch Thomassen

Danish Film Institute

Vognmagergade 10, DK 1120 Copenhagen K, Denmark

45 33 74 35 28

45 33 74 36 04 

n.nw@dfi.dk

www.n-nw.com/

	Target group
	Professional screenwriters, script editors and / or tutors and trainers at national film schools or national training organisations wishing to improve their skills in tutoring within the framework of North by Northwest's unique pedagogic approach to training through script development.

	Duration of the activity
	Four workshops

	Dates 

Venues
	tba

tba

	Participation fee:
	4 500 €

	Number of participants
	4

	Participation requirements
	Applicants must have considerable experience in screenwriting, script development, script consulting at national and European levels, and some experience in tutoring screenwriting. It is preferable that participants have some knowledge of the Frank Daniel / North by Northwest approach to training screenwriting.

Seven Samurai participants attend 7 weeks of residential workshop in total over a 7-8 month period, and must be able to attend each of these.

Applicants must provide 2 letters of recommendation from the industry when submitting their application. Full application requirements can be obtained from the provider.

	Deadline for application
	01 November 2004

	Programme description
	By participating in all North by Northwest’s Classics and Kids Stories workshops, trainee tutors learn about teaching screenwriting through development, with access to all NbyNW tutors and participants, plus the 32 projects in development each year. Samurai also have the opportunity to practise teaching screenwriting and implementing the methodology with the Classics and Kids Stories participants. And they attend a separate Samurai workshop where they learn exercises in story development, scene writing and dialogue. The main aim of this training activity is to provide highly-skilled tutors in screenwriting across Europe in order to ensure an adequate supply of skills to the audiovisual industry at a national and trans-national level.


	Promoter
	Stichting SOURCES

	Name of the Activity
	SOURCES 2 Projects & Process

	Contact person

Address

Phone

Fax

e-mail

web page


	Renate Gompper
Köthener Strasse 44, 10963 Berlin, Germany
+49 30 886 0211
+49 30 886 0213
info@sources2.de
www.sources2.de


	Target group
	Professional Screenwriters and teams of screenwriters with their producers, directors, cowriters; script developers, advisers, mentors and trainers.

	Duration of the activity
	3 days plus opening evening 

	Dates 


	Tallinn/Estonia in October 2005 (concrete dates have still to be fixed)

	Participation fee
	For 3-day session incl. accommodation and meals: 450 € per participant

	Number of participants
	9 script developers, advisers/mentors/trainers.

	Participation requirements
	Participants of SOURCES 2 Projects & Process should be professional screenwriters, script developers, advisers, mentors or trainers, who are selected on the basis of their motivation and professional track record.

	Deadline for application
	1st August (tbc) 

	Programme description
	SOURCES 2 Projects & Process is short term training for professional and practicing writers and developers who benefit personally from such training as well as apply the method as advisors, mentors or trainers themselves. SOURCES 2 Projects & Process is a demonstration of transferable skills in script development when participants work across 3 days with selected film scripts and are encouraged to prepare and present for analysis and discussion their own case studies based on their own experience as script developers. 


	Promoter
	International Center for New Media

	Name of the Activity
	VocINet

	Contact person

Address

Phone 

Fax

e-mail

web page
	Birgit Berger

43a Moostrasse 43a, Salzburg, Austria

+43 662 630 408 0

+43 662 630 408 22

office@icnm.net
www.icnm.net


	Target group
	European Instructors in Interactive Audiovisual Media

	Duration of the activity
	Four separate sessions of 2,5-day

	Dates 

Venues
	Workshops in (8.-10.) July, September and November  05 and February 06

Salzburg, Milano, Tampere, Vienna

	Participation fee
	225 €

	Number of participants
	Per workshop: 20

	Participation requirements
	

	Deadline for application
	May 30th 2005 for the first workshop in Salzburg

	Programme description
	The main aim is to develop a database of European interactive media instructors by organising a series of workshop. Workshops will give instructors insight to development and trends in interactive AV content industry. Each workshop will cover different topics such as Interactive Broadcasting, Non-linear storytelling, Mobile Multimedia, etc.


7. TRAINING EVENTS

	Promoter
	IFB International Filmfestspiele Berlin

	Name of the Activity
	Berlinale Talent Campus

	Contact person

Address

Phone

Fax

e-mail

web page
	Christine Tröstrum

Potsdamer Strasse 5 - HRB 29357, 10785 Berlin, Germany

+49 30 259 20 438

+49 30 259 20 519

troestrum@berlinale.de
www.berlinale.de


	Target group
	directors, scriptwriters, actors, produycers, cinematographers, editors, composers, sound designers, set designers

	Duration of the activity
	One 6-day workshop

	Dates 

Venues
	during the Berlin Film Festival, 13-17/02 2005
Berlin

	Participation fee
	0

	Number of participants
	500



	Participation requirements
	

	Deadline for application
	

	Programme description
	The goals of the Talent Campus 2005 are: 

-to support the exchange of creative ideas and responsibilities among young filmmakers from throughout the world, 

-to initiate exchange between experienced professionals and young talents and help build a network of contacts, 

-to offer a concentrated programme of 45 events within 5 days (in 2004: 50, in 2003: 68), -to encourage the interaction between the talents and the "working campus" =the participating activities, 

-to set up the 'Virtual Berlinale Talent Campus', an internet platform to keep the Campus alive with tele lectures. 

The 2005 internet application form will ask which topics and ideas are of particular interest to the potential talents. The answers will be the base of the programme. Potential event partners such as the by MEDIA  supported training organisations, filmschools, industry partners, will be asked to submit workshop ideas.


	Promoter
	Discovery Campus e.V.

	Name of the Activity
	Discovery Campus Masterschool 2005 Open Training Sessions

	Contact person

Address

Phone

Fax

e-mail

web page
	Donata von Perfall 

Einsteinstrasse 28, D-81675 München, Germany

49 89 410 739 30

49 89 410 739 39

d.perfall@discovery-campus.de
info@discovery-campus.de
www.discovery-campus.de


	Target group
	Documentary professionals and up-and-coming talents experienced in their national market: authors/scriptwriters, directors, producers, commissioning editors

	Duration of the activity
	master class over period of 9 months

	Dates 

Venues
	5-06/03, 14-15/05, 16-17/07, 20-21/10/2005

Belfast (Ireland), Munich, Bressanone (Italy) and Leipzig

	Participation fee
	150 €

	Number of participants
	15

	Participation requirements
	· European professionals experienced on their national non-fiction market aiming at entering the international scene

· Exceptional upcoming talents can also be selected if they have gained sufficient experience in documentary filmmaking. At least one of their films must have been broadcast on TV on which they worked in the same profession they are now applying with (director, producer,…).

· Age: 22 years and older

· The working language of the Masterschool is English. Good language skills are required.

	Deadline for application
	October 2004

	Programme description
	Discovery Campus organizes four public, week-end long Open Training Sessions per year. The events focus on different aspects of documentary on an international scale such as international co-productions, new technologies and their creative impact or developments and trends in different genres. The 4th OTS is a pitching session where the projects developed in the DC Masterschool are presented to international decision makers.


	Promoter
	EURODOC

	Name of the Activity
	Eurodoc-Screening

	Contact person

Address

Phone

Fax 

e-mail 

web page


	Anne-Marie LUCCIONI

4 Rue Astruc – BP 2060, F-34025 Montpellier cedex 1

+33 4 67 60 23 30

+33 4 67 60 80 46

Eurodoc@wanadoo.fr

	Target group
	Documentary producers, commissioing executives and filmmakers (EURODOC graduates)

Observers: any professional in the documentary field

	Duration of the activity
	5 days

	Date(s )

Venue(s)
	Mai 2005
Lisboa

	Participation fee
	Independant producers with projects and coatching: 800 €

Independant producers with projects without coatching: 500 €

Independant filmmakers with projects and coatching: 500 €

Independant filmmakers without projects: 250 €

Independant producers without project : 350 €

Participants from institutions : 500 €

Observers : 350 €

	Number of participants
	40 to 50

	Participation requirements
	Participants with projects

	Deadline for application
	30 January 2005

	Programme description
	The EURODOC-SCREENING programme was created in 2002 to meet the on-going training needs of documentary film producers and directors who previously attended one of the EURODOC-PRODUCTION or EURODOC-SCRIPT modules and to allow them to submit new projects for expert review by European Commissioning Editors in charge of documentaries.

EURODOC-SCREENING 2005 is scheduled for next May in Lisbon, thanks to the support of ICAM and LX Filmes. 

The six generations of EURODOC PRODUCTION graduates and the three years of SCRIPT graduates will have the possibility to meet and to screen and discuss finished films and new projects.

The session will take place over four days.  The first morning will be devoted to an in-depth analysis of the projects selected for the Forum in working groups. 

The EURODOC-Forum will last a full day for the purpose of pitching 25 new projects to the decision-makers invited.  

This year, coaching sessions will be offered to participants providing them with special support prior to the Forum. Three days will be devoted to Screenings.  A selection of 10 to 12 films will be presented by the producers and their partners (independent producers and commissioning editors).  Each film screening will be followed by a debate prepared in detail well in advance.  

All EURODOC participants are eligible. 

For the registration procedure please contact the EURODOC office. 


8. INTERNSHIP PROGRAMMES

	Promoter
	Nipkow Programm e.V.

	Name of the Activity
	Nipkow Programm

	Contact person

Address

Phone 

Fax 

e-mail 

web page
	Uta Ganschow

Kurfürstendamm 225, 1019 Berlin – Germany

+49 30 614 2838

+49 30 614 2826

nipkow-programm@t-online.de
www.nipkow.de


	Target group
	film and television professionals

	Duration of the activity
	Determined for each participant individually within the period of 01/1/05 to 31/12/05

	Dates 

Venues
	divers

	Participation fee
	0

	Number of participants
	25

	Participation requirements
	applicants must be  professionals (no students)

applications require:

a detailed project proposal

CV/ filmography

two written recommendations

samples of work

	Deadline for application
	March and September 2005

	Programme description
	Nipkow provides grants for training between 2 and 6 months to professionals through courses, collaboration with film and media institutions, practical professional counselling.

Nipkow fellowshipholders work on the following fields:

Film and TV project development

Financing, production, marketing and distribution

TV computer design and computer animation 
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